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PROVINCIAL PARK USER SURVEY - 1984 


PReroauct 10N ° 


The User Survey Program was established in 1974 in order to 
provide current information on Provincial Parks-for a variety of 
planning, research and operational/management functions. The 
respondents to the surveys have been chosen in such a way as to 
provide a representative sample of the campers and day users of 
the Ontario Provincial Park System. 


The program operates on a cyclical pattern. During each 
cycle eligible parks are surveyed once. For a number of parks, 
both day-use and campgrounds, the 1984 operating season 
represented the third completed survey period. 


The information, acquired from the 1984 User Survey Program, 
and earlier data collected from the same parks, have been 
presented & discussed so that comparisons may be drawn and 
patterns and trends identified. 


In order to summarize the raw data that has been collected 
in the 1984 surveys, written descriptions have also been 
completed. Using the overall percentage figures, this 
information will provide a general state of parks surveyed for 
this year. (Note this is only for the parks surveyed in 1984, 
not the entire park system). 


Questions contained in the survey obtained information on 
the characteristics of campers and day users including: park 
USefrCharacreristics, extent. or Derk use,” travel data, activity 
participation, trip related expenditures, type of equipment used, 
park perception and marketing. In addition, a number of 
park-specjfic questions were added to investigate particular 
issues or concerns of the park manager. 


1984 Day Use Summary 


Characteristics of Park Users: 

- over 57% of day use parties were families, 21% couples, 
and 16% friends. The group-type party BT ITS A less 
than. 2%, of the, Visitors, to day use pagks. 

- the average party size was 4.8 with the majority coming in 
groups of 2 or 4 people. 

- the largest proportion of visitors (36%) were of the ages 
25-44 followed by 30% between 1 and 14 years of age. 
Senior Citizens accounted for 4% of Visitors tosday wse 
Digit KiSee 


Park Use: 

- 74% of the day users surveyed were previous visitors to 
the parks. Of this group 70% had visited the previous 
year and 21% of these had been campers. 

- the average time spent in the park was just over 4 hours, 
but over 62% of the visitors spent more than 5 hours in 
the parks. 


Activitya, Participation: 
- swimming was the most popular day use activity followed by 
picnicking, relaxing, and sunbathing. 
- staff organized activities often had lower (less than 6%) 
participation rates. 
- visitors spent most of their time swimming, sunbathing and 
relaxing. 


Recommended Improvements: 
-- the most common recommendations concerned showers ( 
followed by beach/swim area (14%) and sanitation (1 


Why Choose Park: 
- the majority of day users chose parks for their closeness 
(32%) and through past experience (10%). 


Expenditures: 
- the total average expenditure for day users was $102. 80 
within 40 km (25 miles) ofstherpark. 
- note that this figure represented both Northern and 
Southern parks. The expenditures for Northern parks were. 
higher due to distance travelled and type of trip. 


Market 


Area: 

the majority of the day visitors were from the M.N.R. 
Central and Southwestern Regions (55%) while 10% were from 
the United States. (note: this was only for the parks 
surveyed in 1984, not the entire park system). 

of the parks surveyed 50% of visitors stayed at their 
permanent residence or a provincial campground while 
visiting the park, 16% stayed with relatives and 11% at a 
hotel/motel. 


Marketing and Promotion Information: 


most day visitors (69%) used the park as a main 
destination, 17% as one of several destinations and 13% as 
a stopover. 

almost 69% of day users were aware of park advertising 
ee by television (57%), newspapers (39%) and magazines 
Cy ee 

85% of visitors were not influenced by these 
advertisements by the parks. 

83% of the visitors were unaware of special events and 84% 
are not influenced by them. 
special events will however, encourage 69% of the users to 
ViSTG tn the future. 

24% of all day users visited attractions outside of the 
parks. 
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1984 Camper Summary 


Characteristics of Park Users: 

- over 50% of campers were families followed by 36% couples 
and 16% friends. Singles made up 3% and groups 1% of all 
campers. 

- the average party size was 3.6 with the majority of users 
in groups of 2 (41%) or 4 (24%) people. 

- the largest proportion of visitors were in the age group 
25-44 followed by the 1-14 age group. Senior Citizens 
accounted for 5% of all campers. 


Park Use: 
- 49% of users were previous visitors to the park, 59% of 
them in the previous year, the majority of them camping. 
- the average time spent in the park was 3.5 nights with 
over half (56% )itstaying ioniy 2 nights. 


Activity Participation: 
- relaxing was the most popular activity (89%) followed by 
walking (82%), and swimming (68%). 
- participation rates of over 10% were indicated for al] 
staff organized ‘activi ties’. 
- visitors spent most of their time relaxing, swimming and 
Fishing. . 


Camping Equipment Used: 
- over 38% of all campers used tents as a first piece of 
equipment, and 59% used them as a second piece. 
- tent trailers, travel trailers and vans were also commonly 
used. 


Recommended Improvements: 
- the most common recommendations concern showers (28%), 
ether racilities 122) and’ santvation (11%). 


Why Choose Park: 
- the most common reason to choose the park was convenience 
(14%), facilities and recreational opportunities (13%) and 
the park being quiet and uncrowded (12%). 


Expenditures: 
- the total average expenditures within 40 km of the park 
was $145.52. 
- note that this figure represented both Northern and 
Southern parks. The expenditures for Northern parks were 
higher due to distance travelled and type of trip. 


Market 


Marketi 


Area: 
the largest proportion of Ontario users were from the 
MON. Re Central Requon (322). 

border provinces accounted for 9% and the United States 
for 19%. (note: these figures are only for the parks 
surveyed in 1984, not the entire park system). 


ng and Promotion Information: 

48% of visitors used the park as a main destination, 28% 
as a stopover and 24% as one of several destinations. 

75% were aware of park advertising, mostly from 
television, newspapers and magazines. 

20% of those surveyed were influenced by these 
advertisements in their choice of park. 

78% of campers were unaware of special events and 91% were 
not influenced by them, 

59% agreed that special events may encourage them to visit 
in the future. 

40% of all users visited facilities and attractions 
outside of the parks they were camping in. 
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Algonquin (1984) 


Day Use 


families decreased to 53% while couples increased to 33%. 
the 25-44 age group was still largest at 38% while the 
1-14 group decreased almost 32% to 21%. In 1977 the 1-14 
and 25-44 groups each accounted for about 30% of day 
visitors, now there are almost twice as many 25-44 year 
olds as those 1-14. 

mesee 45+ accounted for,.28%,.0f-vasitors: compared, to, 21%- in 
there were half as many 15-24 year olds as those 45+. 
average party size was 3.3. 


ote Usie.: 

74% were previous visitors to the park, 40% (of that 74%) 
visited last year, and 26% camped. 

41% used the park as a main destination, 45% as one of 
several destinations and 13% as a stop over. 

average length of stay was 5.3 hours in 1984, with 7% 
staying less than 1] hour. 


The previous visitation data indicated that the return rate was 
average, but those visiting the park 2 years in succession (40%) 
was lower than the average of /0%. 


Activities. and Use. of Facilities: 


only 1% felt interpretive and recreation programs were 
inadequate, and 58% felt they were adequate. 
viewing/photographing plants and animals (58%), relaxing 
(43%), and Malis)! Ging viewpoints (65%) had each increased at 
least 10% since 1977. 

the &bove activities, picnicking, swimming, hiking, 
walking/jogging, and displays each had participation rates 
above 30%. 

hiking was the activity that 34% spent the most time doing 
(compared to campers at 19%, and the overall average of 
6%), sunbathing was low at 1% compared to the overall 
average of 19%. 

S6% 2Oife didye Vi Si-tonss Pant liclipated.sin etthers.quided walks , 
displays, staff recreation or staff presentations. 


Recommended Improvements: 


22% recommended leaving the park as it was, and 13% wanted 
improvements to park information (an increase over 1977). 
12% recommended improvements to recreation or interpretive 
programs. 

Sanitation and showers were both mentioned by 9% of the 
Vile LOGS. 


Why Choose Park: 


the majority of day visitors selected Algonquin because 
jt was close to their home (18%), past experience (13%), 
or the natural. setting (112%). 


Expenditure: 
- the average total expenditure of day visitors was $206.62. 


this figure was almost three times the average amount for 
all other parks surveyed. 


Market 


Marketi 


Park 
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Area: 

Central, Eastern and Algonquin Regions accounted for 66% 
of day visitors, with 13% from the bordersstates. 

the local market was not as important as at most parks, 
but 18% chose the park because it was "close to home" 
(compared to the average of 32%), and only 3% were staying 
at their permanent residence (compared to the average of 
34%). 

a total of 51% were staying at commercial accommodations. 


ng and Promotional Information: 

41% used the park as a main destination, and 45% as one of 
several destinations. 

72% were aware of park advertisements, with 19% being 
influenced by them in their choice of park. 

52% were aware of television advertisements and 41% of 
magazines. 

21% of day visitors were aware of special events (compared 
to 33% of campers), and 17% were influenced to visit 
(which is about the same as the overall average), 60% 
indicated they would be influenced by special events to 
VESTOC Ain the fucure:. 

39% used facilities and attractions outside: or the: park 
including Vocal’ attractions (122),™restaurants (24%)5 
stores’ (12%).,." and towns and others parks.” both 7%. 


Specific lopies: 


30% of visitors used the park? during otf season’ mostly ton 
hiking? (32%), ‘camping? (14%). cross-country Skiinge (207) 
and fishing (lew )e 

70% were satisfied with the level of security, those 
dissatisfied suggested too much noise (20%) and more 
patrolling (60%). 

92% agreed park facilities were well-maintained. 

those disagreeing suggested the washrooms unclean (14%) 
campgrounds unclean (14%), portage signs not visible (1 
and picnic tables not maintained (14%). 

the usual first self-guided trail used was Beaver Pond 
(20%), Whiskey Rapids (13%), Hardwood Lookout and Hemlock 
Bluff (both 112%). 

the second self-guided trail was Spruce Bog (24%). Mizzy 
Lake and Western Uplands received no agreement. 

the first picnic area used was Lake of Two Rivers (63%), 
Tea Lake Dam (20%) and Canisbay (13%). 

the second picnic area used was Lake of Two Rivers (80%) 
and Little Madawaska River 20%. 

other areas used included the museum (63%), portage store 
(14%) and Pioneer Logging Exhibit (9%). 
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ALGONQUIN (1984) 


CAMPER 


families were fairly constant at 50% while couples 
Visitation increased 15% (to 38%) since 1978. 

the 25-44 age group remained largest and had increased 16% 
tori42% since, 1978, 

the 1-14 group had increased slightly to 29% while the 
15-24 group had decreased. 

See le party size was 4.7 people which was up from 3.3 in 


ar Use: 

66% were previous visitors which was an increase of 12% 
over 1978, 53% visited last year and 88% camped the 
previous year. 

vacation use was up to 85% with weekend use at 11%. 

the park was primarily a main destination (73%), which was 
up since 1978, and stopover visitation was down to 2%. 
the average length Of Stay was 9.9 nights, which was an 
inerease! of. 1.6 nights’ since 19.78. 

rp U97S,, 36% ‘stayedveithers i <or..2 wpights.) whade, in, 1984, 
Only 26%: stayed le:or 2) nights. 


Activities and Use of Facilities: 


5% felt interpretive and recreation programs were 
inadequate, while 68% felt they were adequate. 

Dart nevpacdone dim pacnitckasia (51%).5 canoe ing, (63%). hi king 
(79%), viewing or photographing plants and animals (77%), 
visiting viewpoints (79%), guided walks (27%), displays 
(67%), and staff presentations (53%) have each increased 
sance 1978. 

the only activities with participation rates below 30% 
were: motorboating, biking, playground, guided walks, and 
staff recreation. 

activities campers spent the most time doing were canoeing 
(24% \qare haoct mgva(2 kS)..) andahi king? (49%).. 


Camping Equipment Used: 


56% used thents.. and 25% used tent) trailers tin 984. 


Recommended Improvements: 


almost 9% felt the park should be left as is. 

recommended improvements to the park consisted of showers 
(217)5 Sanitationes.92) and other facilities {10% )r 

these figures were fairly constant with those in the 1978 
survey. 

90% felt the park facilities were well maintained while 9% 
felt some improvements could be made. 

of the 9%, the areas identified were unclean washrooms 
49%, showers needed work 21% and campgrounds unclean. 


Why Choose Park: 


the majority of campers chose Algonquin because of good 
facilities/recreational opportunities (19%), past 
experience (16%) and the natural setting (16%). 

past experience was also a fairly important factor in 
selecting theopark im the 1978 survey. 
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Expenditures: 


Market 


the total average expenditure per party within 40 km of 
the park was $168.89 (highest in the province). 
most of the expenditure was for food and drink. 


Area: 

47% of the campers were from the Central Region of Ontario 
followed by the Eastern (13%) and Southwestern (10%) 
Regions. 

visitors from the U.S.A. accounted for 19%) (12% of which 
were from border States). 


Marketing and Promotional Information: 


Park- 


most visitors were young families and couples. 

77% were aware of park advertising and 18% of those were 
influenced by the ads in their choice of park. 

60% were aware of TV ads, and 39% of newspapers and 
magazines. 

quite a few visitors (33%) were aware of special events 
and 13% of that 33% were influenced by special events to 
VaaSiictetnem parks 

62% indicated that they would be influenced by special 
events to visit the park in the future. 

Algonquin was a main destination for 73%. 

83% were on vacation trips. 

as indicated earlier, most people chose the park because 
of good facilities and recreation opportunities as well as 
the natural seve ing. 
38% of users also’ visited facilities /attractions outs ide 
of the park including store/restaurant (36%), town (28%), 
gas station (4%) and canoe rental (3%). 


Specit tc. Topics: 


23% of the visitors used the park off season when they 

partook in activities including hiking (25%), canoeing 
(23%), cross-country skiing (12.6%) and ishing (lize). 

over 80% were satisfied with the level of security. 

those dissatisfied suggested there were problems of too 

much noise (35%), more patrolling (352), night patrol 
(eZ and ‘dogs comerol 17%). 

90% agreed park facilities were well maintained. Those 

who disagreed said washrooms were unclean (49%), showers 

needed work (21%) and campgrounds were unclean. 

the most commonly used self guided trails included Lookout 
eg Beaverpond (17%), Spruce Bog (10%), and Highland 
i 

the most used picnic areas were Lake of Two Rivers, Tea 

Lake Dam, Canisbay, and Little Madawaska. 

other areas used included the Museum, Two Rivers Store, 

Portage Store, Pioneer Logging Exhibit and the Information 

Centre. 
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BLUE LAKE (1984) 


DAY USE 


Users: 

- families represented 60% of visitors and have decreased 
only slightly since 1978. 

- groups of friends increased to 17% and couples decreased 
Sathd Otel Vein wal dor 

- the 25-44 age group was predominant at 37%, with those 
1-14 at 34%, both showing little change since 1978. 

- the 45-64 and 65 and over age groups both decreased. 


Extent of Use: 

- 78% were previous visitors to the park which was an 
increase since 1978. 

easot that, 78%... 71% visited Jast. year (an wncrease.of 607) 
and 35% camped. 

- 54% used the park as a main destination in 1984 compared 
to the average of 69% for the parks surveyed. 

- average length of stay in 1984 was 4.9 hours. 

- 36% stayed longer than 6 hours in 1984 compared to 12% in 
1978, 

- the average party size was 4.8 compared to 4.3 in 1978. 


Activities and Use of Facilities: 

- 34% of visitors felt that interpretive and recreation 
programs were adequate. 

- picnicking, sunbathing, swimming, walking and relaxing all 
had -participation rates above 50%. 

- less than 16% of visitors indicated that they participated 
in either guided walks, displays, staff recreation or 
Staff presentations. 

- activities visitors spent the most time doing were 
swimming (33%), sunbathing (19%), picnicking (14%), and 
relaxing (10%). 


Recommended Improvements: 
- 9% of visitors felt the park should be left as is. 
- 16% recommended improvements to showers, 9% to sanitation 
and oe to other facilities. 
- cleaner grounds were recommended by 18% in 1978 and in- 
1984 no one made this recommendation. 


Why Choose Park: 
- 19% chose the park because it was close to home while 19% 
selected Blue Lake because of past experience. 
- the beach/swimming was another factor in the selection of 
chisepark (15%). 


Expenditure: 
- the average total expenditure within 40 km of the park was 
98.07. 
-ethicgetrpgure was Slightly-higher than the-provincial 
average of $73.64. 


Market 


Marketi 
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Area: 

56% of day visitors were from the Northwestern Region of 
Ontario. 

a total of 68% were from Ontario and Wes from the border 
provinces (Manitoba). 

the local market was important because it was “close to 
home" and 36% were staying at their permanent residence. 


ng and Promotional Information: 

58% used the park as a main destination compared to the 
average of 69%. 

local hotels/motels (10%), private campgrounds (69%) and 
other provincial campgrounds (8%) were used as 

accommodation while visiting the park. 

57% were aware of park advertising compared to the average 

GFP6o2. 

10% were influenced by the advertisements in their choice 
of park, compared to the average of 15%. 

97% were aware of television advertisements, 39% of 

newspaper and 35% of magazines. 

17% were aware of special events and 23% of these were 
influenced by them to visit the park. 

76% indicated that they would be encouraged by special 

events to visit the park in her tiutatre. 

39% visited attractions and facilities outside of the park 
Soe hen stores (25%), town, (MOL )eetand Woealh attractions 
10% 


1949 SJOaSuy Toayuog 


41o0y Anada TRutuy 


SOUTS 
-liRg 


La HOO) SLUT MTAOUANT CaCua loon 


ch! v6 


SLaMOYS SOTYITIORY 


JI3ay10 


UOT RY 
—Turs 


TOIyUd|D 
asTor 


Coes 51 UG 
Ove Clg ied. 0 


aye] OTUSTq IaqIO 


uRaTO 


Jalyray pop 
pooy -Moloun 


TIT 


spunods) 


E. € 


Py ee EO ed 


Ur f 


SUOT AVIS AO WONT 


URBeTD -Ssa0u0g 


€°9 

tl cur 
oR LITAG 
yRog /yorog 


0-0 
eg! 


STT@AL 


0°0 0°0 
ut 

*sDorg Ssuemiol 
*diayuy *d9981 atl] 


poly 


uOTY RU 
DTUdTY aaB 


-JOJUT 


MAOUdUT ATAINAW OOTY 


0°0 

eo 

= oR 
Jaye 


ee 
cal 


uRvaTO 


cial 
Ey aoull 
FUTIIES 
TBainyey 


yoragq 
/UTAS 


SUTTTe@Q dIyATI{ 
/20ung /XTP} 


LISTA ONTAOLNA HOA NOSWAY 


“pide ) 
*AOLg 


punk aIPoT SATIRTL IY 
OYRATIA] OVBATIg /utqeg /}A0S94 /puetag 


T2940 

/1240H *ullod 
WHVd GV ATIHM 

daAsn_ NOTLVAOWNOOOV 


YOLISIA AWG - JAI ANT 


YOLISIA AVG 


NQ6T 
7 ee ee 


Rei 


1°8 
J9}ETIUG 
qISURL, 


pce 6 °SY 
oUuTZB 
7B" ] 


Bele 


OTpRy 


TAIYIO SAAN 
-SMOh 


AO TUWMV ONTISTIMGAGV IO AdAd, 


63-6 01 


On Soq 


t cve6 9S 


Sdv_dO YYUVAV. 


AUWWd AO ADIOHO 
FONFATAINT Sav 


*quoddy *2ay 
/Salyt{toe4 


*99y 
diyenhy 


HU LIES 
/yoragy 


qday [pan 
/ueal) 


AAV JN14 


b69 9 °0€ 


ON SHA 


AuVvd AO AAdTSLNO 
SNOT LOW LV 


LISTA 


DLISTA 
THALAA TOVAANOON 


$ 


SONATA TWIOTdS 
10 FONTNTANT 


SUNTAT TWIOAdS 
AO _AYVAV 


OS) = 8°L 
0°S 0°0 9°0 
PepMoOtoun 

/3ETM 


J9y1Q Aleq “AOI 


Jajaig 


GiNOO) MYVd ONISOOHD YOd NOSVHY 


v°6l 
6 ‘tT 
*radxq 

ysvRq 


0°0 

ono 
ysSosayUy 
Telauay 


C6 

Lye 

spudtiy 
DUTYISTA 


eat 

6-1 
quat 
-USAU0D 


b6l 
bse) 


asoTo 


Seals 
papua 
-UNIO99}{ 


Aut 97a 
[P4nqeN 


AUVd ONTSOOHO HOd NOSVAY 


92 


| p86T 


Bal 


MOUY 
4, 4Od 


ALVAYACY SWVYOOUd 
NOLLVAM OAM /AATLANA YAN 


Cech 080 Gao) aL Sd aN | pk Sa) OR OD pcs eS 3 
0°0 
1940 SyUTO ABTd OTUDTY PYovenrye) ayy oyu7zRq ATeM USsT UTAS XPBTOY 
MITA Tense) -uns 


GV ANT GSON LNAdS ALTATLOV 


Jay3Q  USTd *quasalg eoay=Ss SAeTdstq 
JJBIS FIBIS 


(L,NOO) NOILWdIOTLYVd SAILIATLOV 


Oc o Uigaee ob 9 cl. Git eG 2 als Lav Ole eee 


pecl Woc9 |} 6 sc.5 0S 2 SU Or el ce = e006 
XPT Oi punod: 040d Bd For ayTg ayTH e0oued 780qQ  3UWTAS ayyeq 


-keTq /MeTA Tenseyj  /¥TeM 107 OW -ung 


NOTIVdIOLLMWd SALLIATLOV 


YOLISIA AVG - J3yxVT ANTE 


YOLISIA AVG - JAI ANI 


a 8°L Chet oe h fe yi SuL9 1 eel 
Te Op ees) 8° b¢ 9559 8/61 


Ug0g 040 UO So pee ous 


0°0 vi. 0,0 od 8° 2S 
4SOM Tea uto urn yseq UuyoN °*3Ua9 4SoM 
-yynog -quaQ -ysRy -uoITY  q40K “YAO = -YFAON 


AITO sn vsn epeuey) “AOL, 


J3ay70 Lop 10¢j Jayi7z0 Japsog OT41BYUC 


NIOI 
HTT NOTOMY "t°N*W AG NISTHO 


0959 0° SE V6. aE Gold S137 
€°GL L’te 8°SS «62 hth SAS EES) 8/6 
On Sah on SAK 


ON St 
UWA WuVd Ob 
LSVI_LISIA LISIA SNOIAAHd 


92.6 CELE ot 


p86 T 


TRI9AGG «°° 4Saq UTE Jaq37Q UOTPBORA puaya 
jo aug 
WuWd AHL dIud, 
10 _ATOH AO dA 


HVAX LSVI 
AUVd NI dadbWo 


60°ELI$ G2 taker eck 
GT0e$ =v aL b°0 Lert 


he TOAY snooue qZUaLIUTeY yutiq *q4s10dsuBJ, ; 6 v I el 6°€€ SEL 
TRIOL -TT829sT}] -Ja4yuq pur poog puR Tan] H9O-SH Hh-S2 He-St 


WuVd AO WH OW NINLIA (Seingtpuedxe - NOILLAATIYLSIC FOV 
aRVAB TPIOF JO %) SAMNALIGNAdMXA 


Ce eee Ce eeO whew le ele dn oe Goh Sy ob | 2.9 6°9T SM ea! 


EVMICCO Le Gace eC lmOml lv ocala lecalceeGs 20/6) Poe 62 ieDe © ..61 


2 - IIYIO spuetiy dnoig 


AZIS AduHVd AIMWd SO AdAd, 


Users: 


Extent 


zg 


BLUE LAKE (1984) 


CAMPER 


family groups decreased in 1978 but in 1984 increased to 
10S OTAGinal J level at, 67%, 

a fairly steady increase in couples to 25% with a decrease 
in the number of groups of friends to 5%. 

those of the ages 1-14 decreased in 1978, but increased to 
Soe, in, 1984, 

the age group 15-24 decreased to 11% in 1984, while those 
over 45 increased slightly. 

the 25-44 age group remained largest and stable at 38%. 
average party size was 3.7 persons in 1984 which shows 
little change since 1978. 


of Use: 

59% were previous visitors to the park which was an 
increase since 1978, 

65% visited the previous year (a 200% increase over 1978). 
93% of those who visited the previous year camped. 
weekend trips had decreased to 12% and vacation trips had 
increased to 84%, 

main destination visitation decreased between 1975 and 
1978 but had increased in 1984 to represent 58% of 
NieSae a Let Onl, 

stopovers increased from 1975 to 1978 and have now 
decreased to 20% of visitation. 

average length of stay was 5.2 nights in 1984 compared to 
Peornuents in 19/78. 

20% stayed for only 1 night in 1984 compared to 45% in 
FO7S and S5%> in 1978. 

the previous visitation data showed those who visited two 
years in succession increased since 1978 to 65%, compared 
to the average for all parks surveyed of 59%. 


Activities and Use. of. Facilities: 


relaxing (29%), swimming (29%), sunbathing (11%) and 
walking (10%) were the activities campers spent the most 
time doing. 

the majority of activities had participation rates above 
30%. 

28% of visitors agreed interpretive and recreation 
programs were adequate. 

guided walks (9%) and staff recreation (12%) had the 
lowest participation rates. 


Camping Equipment Used: 
- 29% used a tent trailer as a first piece of equipment and 


26% used a tent. 


30 


Recommended Improvements: 


14% recommended improvements to showers and 14% to 
Sanitation. 

other recommendations included campsites (13%), 
facilities (12%) and interpretive programs (9%). 
5% indicated leave park as is, compared to 14% in 1975. 


other 


Why Choose Park: 


Expendi 


Market 


Marketi 


16% chose the park because of the beach/swimming and 13% 
because of the facilities and recreation opportunities. 
the highest percentage (19%) chose Blue Lake because it 
was recommended by friends. This was the highest overall 
percentage of all parks surveyed. : 

16% chose the park on the basis of past experience. 


tures: 

the average total expenditure within 40 kms for this park 
was $163.72 which was above the provincial average. 

of this figure, the majority was spent on food and drink. 


Area: 

the target market continued to be young families. 

North Central (18%) and Northwestern (12%) Ontario was the 
OCigin of mest Visitors. 

47% were from the border provinces (Manitoba) which was an 
increase from 1978. 

5% were from the border States. 


ng and Promotional Information: 

58% used the park as a main destination and 84% were on a 
vacation-type trip. 

74% were aware of park advertising and 16% were influenced 
DY, CHIS IN ners CnhOlce. Of soar ke 

70% were aware of television advertisements, 44% of 
magazines and newspapers, and 35% of the radio. 

19% were aware. of special events and 8% of these were 
influenced by these events to visit the park. 

66% indicated that they would be encouraged by special 
events to visit the park in the future. 

52% of the campers visited facilities and attractions 
outside of the park, including stores/restaurants (23%), 
town) (23%)° showers (725 Wishing 92) and laundry: (o2). 
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CHUTES (1984) 


DAY USE 
(comparison with a previous year not available) 


Users: 
- 47% of the park visitors were families and 40% were 
couples. 
- the average party was composed of 3 people with the 
Targest proportion (41%), being groups of two. 
- 38% were of the age group 25-44 and 25% were between the 
ages of 1-14. 


Extent of Use: 

- 66% of users had previously visited the park. Of these, 
35% had been in the previous year. 

- the average length of stay was 3.0 hours. 

- 44% of the visitors stayed in a hotel/motel, 20% at their 
permanent residence and 18% at provincial campgrounds. 

- 69% indicated that the Chutes was used as a stopover and 
only 16% as a main destination. 


PeLAVit1es and Use of Facilities: 

- the following activities had participation rates of over 
50%: picnicking (74%), swimming (56%), and viewpoints/ 
Mockouts (53%), 

- guided walks, staff recreation and staff presentation all 
had participation rates below 4%. 

P= the majority of visitors tame was spent picnicking (297), 
swimmimg (20%), hiking (18%) and relaxing (13%). 


Recommended Improvements: 
Sony 5% of Visitors felt the park snoulid be left as it 1s% 
- recommended improvements included beach (32%), picnic 
areas (1ll%), travis (lie) se sanitation (11%); and showers 
ee 


Why Choose Park: 
- over 50% of the visitors chose the park because it was 
convenient, 9% said it was close to residence, 7% natural © 
setting, and 7% recommended by friends. 


Expenditures: 
- the average total expenditure was $53.49 with 60% of the 
visitors spending less than $30.00. 
- the majority was spent on food and drink followed by fuel 
and transportation. 


Market 
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Area: 

50% of visitors were from the Northeastern and Central 
Regions of Ontario. 

38% of visitors weres from the U.S eA. 


ng and Promotional Information: 

73% of visitors were aware of park advertising, mostly 
from television (42%) and magazine (35%) sources. 

78% indicated that advertising did not influence their 
choice ofmparks:. 

91% were unaware of special events and 96% indicated they 
were not influenced by them. 

64% said that special events may encourage them to visit 
in the future. 

22% of the respondents visited attractions and facilities 
outside of the park including restaurants(18%), town (9%), 
stores (9%), other parks e(9% )) emuseumeno? ) sentence asiites 
(9%) and golif@course 1( 9%). 


asy Aeq sa ypnyy 


vst 


Tayt0 1oyaTeys OUT Ze ade OTpey 


ON Sah 


> 9 
qtsueiy, Bly -SMON (% 


(%) 


Wav¥d AO ACTSLNO 
GNOLLOVHLLV LISTA 


e ACL 
) 


AO TaVMV ONTSTIYAACV sO dad, 


v'96 9 06 
Cena) == Gohan aw RG atk. 
DISTA 


AYNLAT ADVUNOONA SELNTAG TWI0ddS SLNAAG TWIOddS 
SGLNAAT WHOS AO GONTATANT AO GYUVAV 


ON 


9 9 
i) WWVd AO ADVIOHD (%) 
AONAATANT SAV Sav AO AUVAV) A940 YAe A “AOL popmorouy 


(% ) Iojodg /y9ETM) 
0 


GLitlOd) WuVd ONISOOHD YOa NOSVAY 


eo 0°0 Cat Cee G29 00 eay OO. iS € VS 3 
*quoddy) * 204 "204 HULLS day [pan fuljjzay °dodxq ySoda}u] Spuaytagq papua TudT 55015 
/SALyLLLoe4 = ILJeNhy /yoeag /uedj) | eunqen 4svg  [wlauan BULyTSTA —wIoday  -UaATIOD 
(%) 
. (¢) 


WUtVd ONISCOHO YOu NOSVAY 


asy Aeq saynyug 


49490 ven Si YUPBUBY) *AOdd 
43uiC Jap4oy 1ay340 Jap4og of4BquUo 


7S9M Toi Ula uqtn yseq Ud40N *yUa9 3894 
-yyNog -yusQ -ysVq -UOTTy YA40N -U34ON = -YQ4ON 


NIOIUIO 


NOTOMM "USN W AG NTOTHO 


0 -G1s 3050 fe Vp Seawe 
Sak ON Sax 


ON 


J89AO TRBlaAeg °4Saq UTR AJ3{}Q UOTPBOBA PUdYyaam 
-doys jo 9ug 


p86l 


9°59 0 ve 
ON 


WUVd AND dIUL 
dO _ ATO MO NdAL 


uvaA LSVI 
AYWd NI dadivo 


uVaA 
LSVT_ LISTA 


Lok 6° LY 


SnOaUuB quaLIUTBy yUuTIG 
=[Teost{] -Jayuq puy pooy Hh-Se He-ST 


Wuvd AO WA OW NIWLIA (S01nj¢puadxa | - NOILAMINLSIG Aov 
2/B19AB TBIOF JO %) SAMALIINTd Xa 


0°0 0 


AZTS Addie 


DYBqT 
uuatg 


SyOssuy 


Ios eiiic Tu 


S1IaA0yg 


TO14yuog 
upuy 


SOFPTTFORY uot 384 


43420 ~yuas 


eee 


Oe 


Tay7B9H 
pooy 


Spal! 


Pep 
~AOLOUN 


Cem aac 


DFuot, 1ayI0 


0°0 


spuno.sy 


uuat) 


TO14UOD 


eS FOr! 


aSTT 
Ser 


T2440 


uot yuu 
-41OjUT 


sayy 
~TPovd 


6S 
paiduny 
DYBATAd 


asp Aeq saynuy ; 


ne 


SHNOH) AVLS AO HiONAT 


-8Sa0u0;) 


°sJO1g suBIdOIg 
*duaquy ‘oan a0 /yoveg OFUudTd 


SENAMAA OUT AHANANHOOTY 


6°Il Gob S080. @660c= See Peel 
yoRagq JUETTVS ayT{ ony uBaTO uydaSg 394}3 
/WTAS /aoung /XTBA 134oy TRAnzBy -dwag 


LISTA_ONTAOCNA HOA NOSVAH 


0°0 00 6 ¢ T'bv eh a! 


34384309 384909 aIpOT 9AFRBTOY T2430!) *paidues 
aPVATAd /utqag /yAoOsay /puatag /T22°H *AOId 


WYVd LV ATIHA 
dasn NOT LVIOWOOOV 


O02 p86l 


*PFsayl 
*wdtad 


asn Aeqg saypnyy 


nQ6T 


MOUY 
4, u0q 


Sox 


aLVASACY SWWHDOUd 
NOLLVAYN OGY /AAT IAN dua TNT 


49u4O spUTod AGT d OPUOTY a0uBy) a4FH aYUABQ ¥TeM ustg WTAS XBT oY 
MOTA Tense) -uns 


GV AWIL LSOW LNAdS ALIATLOV 


ceed! Sie all 0°0 8°8 
Ustd *yuesolg *o0y4 sAvTdst (J SUTBM 
SSeS JIVIS pap pny 
(L,NOD) NOLTLWdTIOILVd SATLIATIOV 


T° 2p= (SL dbe 6560 .Gh ee eo oS Or rece p86l 


o7OUd BT d JOf a4FgG yt]  s0uuD yBoq TAS = =—(OYqNq 
/ROTA Tenseg /XTUM -1040OW -ung 


v° Ob 


XUTOY 


One 


NOTIVdTOLLUWd SATLLIALLOV 


Ov 


Extent 


41 


CHUTES (1984) 


CAMPER 


family groups had decreased (to 41%) and couples had 
increased (to 49%). 

couples were the most prevalent group. 

the 25-44 age group was largest and fairly stable at 34%. 
23% were in the 1-14 age group, with 21% in 45-64 group. 
those over 65 increased 31% (to 14%). 

average party size was 2.9 which was a decrease from 19/79. 


of Use: 

35% were previous visitors, which was an increase over 
1979. 

36% (of that 35%) visited the park the previous year and 
93% camped. So visits have become more frequent. 

6% of those who visited the previous year were day 
visitors (had now returned as campers). 

86% were on vacation trips in 1984, which was similar to 
1979,. with’ only 6% on weekend’trips. 

71% used the park as a stopover, 22% as one of several 
destinations, and 7% as a main destination (all of which 
were unchanged since 1979). 

average length of stay was 1.7 nights, with 72% staying 
On uve Mihi. 


The previous visitation data indicated that the return rate was 
low (35% compared to the overall average of 49%) and those 
visiting 2 years in succession was also relatively low (36% 
compared to the other parks surveyed at 59%). 


ACEI“ ti ese and? Uses of Facilities 


8% felt interpretive and recreation programs were 
inadequate and 20% felt they were adequate. 
participation in viewing/photograhing plants and animals 
(40%), relaxing (75%), viewpoints (66%), and displays 
(21%) each increased since 1979, 

asiwell as the above activities swimming, hiking, and 
walking/jogging had participation rates above 30%. 
relaxing (34%), walking (14%), and hiking (13%) were the 
activities campers spent the most time doing. 


Camping Equipment Used: 


29% sedetents and: clr USeGatfadenS.@S.a Tinrst prece of 
equipment. 


Recommended Improvements: 


15% recommended leaving the park as it is, which was very 
high compared to the average of 5% for the other parks 
surveyed. 

10% recommended improvements to the showers and 10% to 
canitetione lo. 20 Other facilities and bl%) 0 
interpretive and recreation programs. 
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Why Choose Park: 
- more users (44%) chose Chutes because of convenience than 
any other park surveyed. 
- the second most popular reason was good facilities/ 
recreational opportunities at 11%. 
- in 1979, 40% chose Chutes because it was a convenient 
Stopover en route. 


Expenditures: 
- the average expenditure within 40 kms of the park was 
Ye ahem ete 


Market Area: : 
- 30% of the campers were from Central Ontario followed by 
10% from the Northeastern Region. 
- 60% of campers were from Ontario and 23% were from the 
Ux ase 


Marketing and Promotional Information: 

- the majority of users were couples and families. 

- the 25-44 year age group represented about 1/3 of all 
campers. 

- 27% said advertising influenced their choice of the park 
and of this figure, 51% were aware of advertising on TV, 
31% in newspapers, and 31% in magazines. 

- 71% used the park as a stopover and 86% of those surveyed 
were on vacation. 

- the majority of campers chose this park because it was 
convenient. 

- only 10% were aware of special events but 56% said special 
events would encourage a visit to the park. 

- 30% of users also visited fcc (i thesia thir act one outside 
of the park including stores/restaurants 30%, 
museum/historical (21%) and showers (8%). 
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DRIFTWOOD (1984) 
DAY USE 


(comparison with a previous year not available) 


Users: 


- 48% of the users were families and 33% were couples. 

- the average party size was 4.8 with the majority being 
groups? Ofa 2 Ory 34 peop e, 

- the age group of 25-44 year olds was most prevalent (41%) 

as well as 1-14 (23%) and 45-64 (23%). 


EXCe nity Of 9 Uses 

- 48% of the visitors had previously been to the park, 44% 
of these came in the last year. 

- the average length of stay at the park was 3.3 hours. 

- 43% of visitors stayed at their permanent residence. 

- other accommodations included provincial campgrounds 
(14%), hotel/motel (14%) and friends/relatives (21%). 

- the park was used as a main destination by 39% and a 
Stopover by 39% while 22% used Driftwood as one of several 
destinations. 


Metivities and Use of Facilities: 

- picnicking, sunbathing, swimming and relaxing all had 
participation rates above 50%. 

- activities with participation rates below 10% were 
canoeing, guided walks, staff recreation and staff 
presentations. 

- visitors spent the majority of their time picnicking, 
swimming and hiking. 


Recommended Improvements: 
S y%. of “the visitors felt the park should be Veft as is: 
- recommended improvements were mentioned for more 
recreational programs (17%) and showers (17%). 
- others mentioned included sanitation, other facilities, . 
concessions and campsites. 


Why Choose Park: 
- the park is chosen mainly for convenience (15%), past 
experience (15%) and natural setting (15%). 
- other reasons included clean, well kept, beach, and 
remoteness. 


Expenditures: 
- the average total expenditure for visitors was $56.00 with 
almost 72% spending less than $30.00. 
- the majority of expenditure was on fuel and transportation 
followed by food and drink (the opposite for most Bia ken. 
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Market Area: 
- the majority of visitors were from the Algonquin, Eastern 
and Central Regions of Ontario. 
- 6% were from border provinces. 
- 13% were from the United States. 


Marketing and Promotional Information: 

- 68% of the visitors were aware of advertising for parks 
mostly from newspapers, magazines and television sources. 

- 82% however are not influenced by advertising in their 
choice of park. 

- only 5% were aware of special events and none indicated 
that special events had influenced them in their choice of 
park. 

- in the future, 83% said special events may encourage them 
Loe vistts 

- 24% of the visitors made trips outside of the park to 
facilities and attractions including 50% to the museum. 
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DRIFTWOOD (1984) 
CAMPER 


there had been an increase of 33% to 42% in couples since 
97? ,eand @edecrease: invfanily campersato.45%. 

the visitors of ages 1-14 and 40-65 have decreased as a 
proportion of the total. 

eile 25-44 age group remain the largest and is stable at 
average party size was 3.2 persons. 

groups of 2 increased to represent 44% of all parties. 
groups of 4 or more have decreased since 1977. 


of Uses 
roughly 33% were previous visitors (no change since 1977). 
of the 31% who had visited previously, 45% visited the 
previous year and 87% camped. 

as in 1977, 73% were on vacation trips, and weekend trips 
decreased from 21% to 15% in 1984. 

54% used the park as a stopover in 1984, 27% as a main 
destination, and 19% as one of several destinations. 

the average length of stay was consistent at 2.3 nights. 
66% stayed only one night which was an increase over 1977. 


Activities and Use of Facilities: 


11% felt the interpretive and recreation programs were 
inadequate and 29% felt they were adequate. 
participation,in, fishing. {(41%),. picnicking (34%), viewing 
or photographing plants and animals (47%), and relaxation 
(88%), have all increased since 1977, 

along with the above activities, sunbathing, swimming, 
hiking, walking/jogging, casual play and visiting 
viewpoints each had participation rates above 30%. 


Camping Equipment Used: 


use of tents as a first piece of equipment was 46%, while 
16% used tent trailers. 


Recommended Improvements: 


the lack of showers was an area of major concern as 43% 
suggested this as a recommended improvement. 

other areas of concern were sanitation (15%) and 
campsite/electrical sites (6%). 

5% recommended leaving the park as is. 


Why Choose Park: 


the primary reason for choosing the park was convenience 
(27%), followed by quiet, remote, and uncrowded (11%) and 
the fact that the park was close to home (9%). 

8% chose Driftwood because they preferred provincial 
parks. This was the highest percentage of all parks 
surveyed and was almost three times greater than the 
provincial average. 
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CUPEeS : 

the total average expenditure within 40 kms of the park 
was $96.49, which was below the provincial average. 

the majority of-money spent was for fuel and 


‘transportation, followed by food and drink expenditures. 


Area: 

the major users were young families and couples. 

99% of the campers were from Ontario, mainly the Eastern 
(17%) and Central (16%) Regions? 

border States accounted for 9% of *total visitors and 18% 
were from-other’ U.S. "States. 

the percentage for campers from other U.S. States was the 
highest of all other parks surveyed (three times greater). 


ng and Promotional Information: 

the park's convenience and quiet/uncrowded atmosphere were 
main reasons people chose Driftwood. 

also important were the things people enjoyed the most 
about the park, such as the campsites (19%), the natural 
setting, and swimming (10%). 
68% were aware of park advertising and 26% were influenced 
by ads*in their choice*of park. 

television advertising reached 56%, while newspapers and 
magazines reached 40%. 

only 9% were aware of special events, and only 8% were 
influenced by special events to visit the park. 

63% would be encouraged by special events to visit in the 
Toc res 

23% used attractions/facilities outside of the park 
including stores (19%), museum/historical (17%), other 
parks (11%), and 8% town/village. 
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ESKER LAKES =(€1984} 
DAY PUSE 


(comparison with a previous year not available) 


Users: 

- the majority of users were families (59%), with a 
ee proportion also in couples (18%) and friends 

- the majority of groups were made up of 2 (24%) and 4 (28%) 
persons with the average for the park being groups with 
5.8 members. 

- the 25-44 year old group (36%) and ages 1-14 (32%) 
representedsthe Major proportion. of jvdis 1006s, 


Extent of Use: 

- over 75% of the visitors had used the park previously. Of 
these 73% had visited the previous year and 37% had 
camped. 

- the average length of stay in the park was 5.2 hours. 

- 44% were staying at their permanent residence, while 24% 
stayed at a provincial campground. 

- 68% used the park as a main destination. 


Retivaties “and Use of Facilities: 

- a participation rate of over 50% was shown for picnicking, 
sunbathing, swimming, walking and relaxing. 

- biking, guided walks, staff recreation and staff 
presentation-all had participation rates of less than 10%. 

- the majority of visitors’ time was spent relaxing, 
swimming, sunbathing and picnicking. 

- 47% felt interpretive/recreational programs were adequate. 


Recommended Improvements: 
= 16% of Visitors felt the park should be left “as it 
- recommended improvements included beach/swimming ( 
other facilities (24%) and showers (16%). 


is 
V1) 


Why Choose Park: 
- the most agreed-upon reason for choosing the park was its 
eloseness (31%): 
- other reasons included past experience (10%), natural 
setting (15%), and facilities and recreational 
opportunities (10%). 
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tures: 

the average total expenditure for the park was $69.54, 
although over 50% of the visitors spend less than $30. 00. 
The majority of this was spent on food and ouiak followed 
by fuel and transportation. 


Area: 
the majority of visitors were from the Northern Region of 
Ontario and border provinces. 


ng and Promotional Information: 

69%. of the visitors were aware of park advertising, mostly 
by television and newspapers. 

81% were not influenced by this advertising in their 
choice of park. 

the majority were unaware of special events and felt they 
were not influenced by them. 

80% of the visitors felt special events would encourage 
them to visit in the future. 

while staying at Esker Lake, 19% of the users visited 
facilities and ‘attractions outside or the park. 

those mentioned most frequently included local attractions 
(21%), beach (29%), and 7% each for town, stores and 
picnic $1tes. 
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ESKER LAKES (1984) 
CAMPER 


Users: 

- there has been no change in type of party from that in 
1978. Families remained the largest proportion at 56%, 
couples at 26% and friends at 13%. 

- those aged 1-14 have increased 20% to 31% and the ages 
25-44 have increased to 39%. 

- erase party size is now 3.9 persons, an increase from 


Extent of Use: 

- 56% of the visitors had been to the park.before, over half 
of these visited in the previous year, the majority of 
which (88%) had camped. 

- weekend trips had increased to 39% and vacation trips 
decreased to 57%. This trend is the opposite of most 
other parks surveyed. 

- 63% used the park as a main destination and only 10% as a 
stopover. 

- the average length of stay was 3.5 nights which 
represented a small change since 1978. 


Activities and Use of Facilities: 

- 55% felt the interpretive and recreation programs were 
adequate. 

- participation in picnicking (37%), viewing/photographing 
plants and animals (45%), playgrounds (33%), relaxing © 
(91%), viewpoints (52%), and staff recreation (23%) had 
éach increased at least 10% since 1978. 

- as well as the above activities, sunbathing, swimming, 
canoeing, hiking, walking/jogging, displays, staff 
presentations, and fishing each had participation rates 
above 30%. 

- 32% of campers spent the most time relaxing, 11% walking, 
and 10% swimming. 


Camping Equipment Used: 
- the use of tents as a first piece of equipment was 44%, 
with: vent erallers rat, 25%. 


Recommended Improvements: 
- 21% recommended improvements to showers and 9% to 
sanitation. 
=)20% to “other tactlities” 8% to campsites, and 8% to 
interpretive programs. 


Why Choose Park: 
- the main factor in why people chose Esker Lakes was it was 
close to residence (19%). 
- other factors were past experience (12%), natural setting 
(11%), and quiet uncrowded surroundings (14%). 


Expenditures: 
- the average total expenditure within 40 kms of the park 
was $120.59. 
- the majority of expenditure was for food and drink. 
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Area: 

the highest visitation was amongst families and couples. 
25-44 year olds were most prevalent and there was an equal 
number of over 45, as 14-24 year olds. 

North and Central Regions of Ontario accounted for 48% of 
campers. 

63% were from Ontario (down 17% since 1978) and 30% were 
from border provinces (increase of 18% since 1978). 


ng and Promotional Information: 

57% of the campers were on vacation-type trip and 63% used 
the park aS a main destination. 

only 10% used the park as a stopover. : 

the quiet and relaxing atmosphere (21%), the natural 
setting (15%), and the campsites (10%) were reasons people 
enjoyed the park. 

70% were aware of park advertising, and 23% were 
influenced by ads in their choice of the park. 

68% were aware of TV advertising while 41% were informed 
through newspapers and magazines, and 32% by radio. 

there was a very high awareness of special events (42%) 
and quite a few (16%) were influenced by the events to 
visit the park. 

68% indicated special events would encourage them to 

Vil Sate 

34% of users also visited other facilities/attractions 
outside of the park including stores/restaurants (17%), 
town/village (13%), museum/historical (15%), and other 
painks? (dilzds 
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FERRIS (1984) 


CAMPER 


family and couple visitation (41% and 38% respectively) - 
were the most common type of party, as was the case in the 
1979 survey. 

groups of friends showed an increase in visitation as 
compared to 1979 (up from 14% to 17%). This» was also the 
highest percentage of this type of party of all the parks 
surveyed in 1984, 

42% of the parties were groups of 2 persons and groups of 
4 were next in size at 20%. 

the predominant age group was 25-44 years (39%), followed 
by the 1-14 age group at 26%. 


of Use: 

36% were previous visitors in 1984. This represented an 
increase of 90% over 1979. 

OT Sthe? 367 Mpicev 10U Sav Msi bor S,) a7 Openad avi shied in tie 
previous year which was a substantial increase since 1979. 
of the 70% who visited the previous year, 93% had camped 
in the previous year (an increase of over 300%). 

55% were on weekend trips. The average for the other 
parks surveyed was 20%. 

5ieeused the (park vas catmatn destinations” “This was ran 
increase over the 1979 figures. 

the average length of stay was 2.6 nights. 


heeivities and use “of #hacwlitres: 


27% felt the interpretive/recreational programs were 
inadequate. This percentage was.the highest of all parks 
Surveyed. ‘ 

participation in relaxing (91%), hiking (47%), viewing or 
photography (46%), and picnicking (42%) have all increased 
at least 10% overelo/9aresults. 

the activity campers spent the most time doing was 
relaxing (45%), followed by sunbathing. 

in 1979, fishing was second to relaxing with a figure of 
W2Kebut Lim. W984 this “droppedetor/2: 


Camping Equipment Used: 


the highest percentage of campers (64%) used tents as 
their first piece Of 6quipment; a 917% increase over 1979. 


Recommended Improvements: 


38% recommended improvements to the beach/swimming area 
which shows a 12% increase over the 1979 figures. 

the second highest recommended improvement was showers 
C212). 

6% think the park should be: left saseis. 
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Why Choose Park: 


Expendi 


Market 


Marketi 


the main overall reason for choosing the park was quiet, 
remote, and uncrowded campgrounds (46%). This was the 
highest percentage of all surveyed parks. 

the 1979 survey showed only 6% selected the park because 
it was quiet and uncrowded. 

10% chose the park because it was close to their 
residence. 


Cures: 

the average total expenditure within 40 kms of the park 
was $104.91. 

most of the expenditure was for food & drink. 


Area: 

64% of the campers were from the Central Region of Ontario 
followed by the Eastern (14%) and Southwestern (9%) 
Region. 

as indicated earlier, the majority of campers were either 
families or couples in the 25-44 years age group. 


ng and Promotional Information: 

only 19% were influenced by advertising to choose the 
park. Of those influenced, TV was the type of advertising 
they were most aware of followed by newspapers and 
magazines. 

most people used the park for weekend trips. 

51% selected the park as-a main destination. 

return visitors. showed an increase over 1979, 

awareness of special events was very low at 12%, compared 
to the average for other parks surveyed of 23%. 

55% of those surveyed said special events would encourage 
CheMNt oO LWisSits 

56% visited other facilities/attractions outside of the 
park including pool (262%) ::other tparks (292) 2 «stores/ 
restaurants (10%), and town (8%). 


Park-Specific Topics: 


if a swimming facility was developed, 46% say they would 
use the park more, 7% would use it less, and 16% would 
stay longer. 
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LAKE OF THE WOODS (1984) 


DAY USE 


a decrease of 18% in families (to 52%), with an increase 
OF hoe imegnoupssot sue remds. 1Gtho 3.325) 

couples tTnereased slight byasho wis :. 

the largest age group was those 1-14 (45%) which is an 
increase since 1976. 

the 25-44 group increased 8% to 31%, while the 15-24, 
45-64, and 65+ groups decreased. 

average party size was 4.9 persons. 


of Use: , 

79% were previous visitors to the park which had decreased 
sincewl9/76. 

81% (of that 79%) visited last year (a slight increase 
over 1976), and 40% camped. 

72% wsed the park as @ main destination, with stopovers 
low at 9%. 

average length of stay was 4.4 hours in 1984 (26% stayed 
less thanil showe sine l)984¢e whi he im] 976e0nly 2% stayed 
Jess tthanwl heures 


The previous visitation data indicated that the return rate of 
79% was a bit higher than the average of 74%, and those who 
visited 2 years in succession was 10% higher than the average of 
the other parks surveyed. 


Rethvicies and Use of Facilities: 


only 3% felt the interpretive or recreation programs were 
inadequate, while 64% felt they were adequate. - 
participation rates for hiking (29%), casual play (48%), 
viewing or photographing plants and animals (24%), 
playground (45%), visiting viewpoints (24%), and fishing 
(29%) have each increased since 1976. 

as well as the above activities, picnicking, sunbathing, 
swimming, walking, jogging, and relaxing each had 
participation rates above 30%. 

23% spent the most time swimming, 18% fishing, 13% 
picnicking, and 10% sunbathing. 

the figure for time spent fishing was the highest compared 
torthe 2% average: of+all other parks surveyed in 1984. 


Recommended Improvements: 


32% recommended improvements to the showers, (i.e. add) 
and 22n tosother tactlit ues. 

19% recommended improvements to the beach/swimming area 
which is an 133% increase compared to 19/76. 

improvements were also recommended to concession by 8% of 
tine" Visa tors. 

in the 1976 survey 10% recommended that the park be left 
as is but no one responded this way in the 1984 survey. 
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Why Choose Park: 


Expendi 


Market 


Marketi 


a large percentage (64%) selected this park because it was 
close to their residence. In fact the results were higher 
than the other parks surveyed. 

other reasons included good facilities/recreational 
opportunities (7%), remoteness (5%) and beach/swimming 
Cae). 

these results were consistent with those in the 1976 
survey, 


tures: 

the total average expenditure within 40 kms of the park 
was $67.15 which was slightly lower than the provincial 
average. 

there was an equal amount spent on fuel and trans- 
portation as there was on food and drink. 

both these areas were the major forms of expenditure. 


Area: 

the primary day visitor market was families, although 
groups of friends had increased substantially. 

those over 45 years of age only accounted for 10% of day 
Visa COPS. 

the Northwestern Region accounted for 66% of the day 
visitors which was the highest percentage of all parks 
surveyed in 1984, 

10% were from border States while the total percentage of 
U.S. visitors was 16%, which was higher than the 1976 
Ssupvey results (ise. 10%). 

64% chose the park because it was "close to home", 46% 
were staying at their permanent residence and 26% at 
friends/relatives. 

relatively few were staying at hotels/motels (3%), private 
campground (6%), and provincial campgrounds (11%). 


ng and Promotional Information: 

50% of the visitors were aware of advertising for parks 
and of that percentage, 17% were influenced by the ads in 
their? chotee*otepenk« 

awareness of TV ads was 63% foTlowed by newspaper, radio, 
and magazine ads. 

27% of day visitors were aware of special events which was 
fairly high compared to other parks surveyed. 

40% said they were influenced by special events to visit. 
This was the highest percentage of all parks Surveyed in 
1984, 

83% indicated that special events would encourage them to 
visit in the’ futures 

28% visited facilities/attractions outside of the park 
including town (14%), restaurants (14%), stores (14%), 
museum (14%) and fishing (14%). 
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LAKE OF THE WOODS (1984) 


CAMPER 


Users: 

- there was an increase in couples to 27% and in friends to 
13% since 1976 with a decrease in families to 57%. 

- an increase of those 45 years and older to 27% and a 
decrease to 28% of those under 14. 

- the 25-44 age group was stable and largest at 32%. 

- average party size was 3.9, consistent with the figure 
trom athe, (49:76, survey « 


Extentiao hese: 

- 79% were previous visitors. 

- 81% of these visited last year and 93% camped. 

- 7% of those who visited previously were day visitors and 
now had returned as campers. 

- weekend trips were almost 53%, which was high compared to 
the average of the parks surveyed. 

- 41% were on a vacation-type trip, which was similar to the 
1976 survey. 

- 79% used the park as a main destination. 

- the average length of stay increased over the 1976 figure 
Como. 4+ nants. 


Activities and Use of Facilities: 

- 36% felt the interpretive or recreation programs were 
adequate. 

= pamulGipattan rates i ynotorboating (53%), hiking (438%), 
viewing or photographing plants and animals (49%), 
playground (45%), relaxing (90%), visiting viewpoints 
(31%) and fishing (68%) had each increased since 1976. 

= as well as ithe above activities, picnicking, sunbathing, 
swimming and walking Had participation rates above 30%. 

- activities campers spent the most time doing were fishing 
(39%), relaxing (30%) and swimming (8%). The results 
showed an increase of 108% in fishing and a decrease of 
73% in swimming. 


Camping Equipment Used: 
- 30% used travel trailers in 1984 compared to 21% in 19/76. 
- the use of tents had decreased from 40% to 23% in 1984. 


Recommended Improvements: 
- 4% felt the park should be left-as is compared to 9% in 
T2760. 
- the most recommended improvement was showers (39%). 
- other areas mentioned were campsites/electrical sites 
(16%, highest percentage for 1984), and other facilities 
CVD) 2 
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Why Choose Park: 
- the major reason for choosing the park was the aquatic 
recreation with 19% of the campers selecting that reason 
(the highest of all parks surveyed in 1984). 
- other important reasons were close to home (17%), past 
experience (15%), and the quiet/uncrowded atmosphere 
leaves 


Expenditure: 
- the total average expenditure per party within 40 kms of 
the park was $132.19. 
- the majority of this figure was spent on food and drink, 
followed by fuel and transportation. 


Market Area: 

- 38% of the visitors were from Northwestern Region, 
followed by North Central (5%) and Central (3%). 

- in total, visitors from "Ontarto ‘accounted for 48%. 

- border States represented 33% of visitors and border 
provinces accounted for 112%. 

- total U.S. visitation was the highest of all parks 
Surveyed in 1984, 


Marketing and Promotional Information: 

- 66% were aware of park advertising and 10% of that 
percentage were influenced by the ads in their choice of 
park. | 

- 59% were aware of TV ads with 45% aware of radio ads, and 
41% aware of ads in newspapers or magazines. 

- only 7% were aware of special events and of that 
percentage only 5% were influenced by special events to 
Visit the sparks 

- 67% indicated special events would encourage a visit in 
the future. 

- 28% also visited attractions/facilities outside of the 
park including stores/restaurants (59%) and town (12%). 
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UAKE =ST. PETER (1984) 


CAMPER 


all group types had been consistent in visitation since 
1977, with families predominant at 55% and couples at 36%. 
organized groups were nonexistent both survey years. 

the 25-44 year old age group had increased 28% (to 42%) 
since 1977 while the 15-24 year old group had decreased by 
Ste Oye 

the 1-14 group was substantial at 32%. 

the largest proportion of parties were made up of two 
people, these accounted for 41.5%. 


of Use: 

46% were previous visitors, an increase from 24% in 1977. 
of the 46% who had visited before, 51% visited the 
previous year (an increase of 74% since 1977) and 82% of 
these had camped. 

as in 1977, 71% were on vacation and 27% were on weekend 
trips. 

the park's role as a major destination had increased from 
50% to 61%, while stopovers decreased from 15% to 7% (a 
decrease of 53%). 

the average length of stay showed little change since 19/77 
(Aeenights.. 

those staying one night decreased from 25% to 14% (a 
decrease of 56%). 


Activitiesiand Use “of Pacilitiess 


47% felt the interpretive or recreation programs were 
adequate. 
participation in picnicking (41%), canoeing (43%), viewing 
or photographing plants and animals (48%), relaxing (96%), 
Visiting viewpoints (58%), had each increased since 1977. 
as well as the above activities, sunbathing, swimming, 
walking, casual play and fishing, each had participation 
rates above 30%. 


- 37% spent the most time relaxing and 20% swimming. 


Camping Equipment Used: 
- tents were the most commonly used (37%), although 31% used 


tent trailers. 


Recommended Improvements: 
- 22% recommended that improvements be made to either the 


interpretive or recreation programs, the largest 
percentage of all parks surveyed. 


- 21% recommended improvements be made to sanitation and 


showers. 
Ji to traits .andsce, to campsites. 
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Why Choose Park: 


Expendi 


Market 


Marketi 


the most agreed upon reasons for choosing the park 
included past experience (15%), quiet/uncrowded (15%), 
facilities/recreational opportunities (14%) and general 
interest?({ 13%) . 


tures: 

the average total expenditure was $132.00. This was 
slightly below the average for the parks surveyed. 

50% of the campers spent under a total of $75.00. 

the average visitor spent 40% of their total expenditure 
on food and 25% on fuel and transportation. 


Area: 

Central, Eastern and Algonquin Regions accounted for 86% 
of visitation. 

the local market was not very important since only 5% 
chose the park because it was close to home. 


ng and Promotional Information: 

87% were aware of park advertising and 18% were influenced 

by the “ads “in' their: chorce: of! parka 

most awareness was of television advertisements, 

newspapers and magazines. 

awareness of special events was 18% which was slightly 

below the average for the parks surveyed. 

only 6% were influenced by the special events. While 56% 

agreed they would be encouraged by them. 

50% of the visitors made trips outside of the park to 

Visit attractions. 

the facilities/attractions mentioned most often included 
es ete (29%), town (20%) and other parks 
14%). 
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MACLEOD (1984) 


CAMPER 


families decreased to 47% and couples increased to 44%. 
the 1-14, 15-24 and 25-44 age groups all decreased since 
1979, and the 45-64 age group was most prevalent at 28%. 
Those over 65 represented 12% of campers. 

average party size was 3.1 persons. 


of Use: 

roughly 1/3 were previous visitors tm g984. Gi wisited 
the previous year, and 92% camped (a 400% increase). 

8% of those who visited MacLeod the previous year were day 
visitors (and have now returned as campers). 

type of trip had not changed significantly, with the 
majority, being a vacation trip (832). 

stopovers were high at 59% (compared to the provincial 
average of 28%), while main destinations were low at 19% 
(compared to the provincial average of 48%). 

the average length of stay was 2.3 nights. 

66% stayed for only one night in 1984, which was: ael22 
increase over 1979. 


Activities and Facilities: 


20% felt interpretive programs were adequate, 12% felt 
they were inadequate, and 68% didn't know. 

participation in viewing/photographing plants and animals 
(32% is ore haxiing 66897) shad eiincreased gsimce a) 979. 

as well as the above activities, swimming, 
walking/jogging, and fishing had participation rates above 
30% 

pelaxing (le? yaehishi noe(hs?) sewalking (14%) ,> were the 
activities people spent the most time doing. 


Camping Equipment Used: 


26% used a tent trailer as camping equipment and 20% used 
a tent, which was the reverse of the provincial average. 


Recommended Improvements: 


the main recommended improvement to the park was showers 
(48%). This figure was the highest of all the parks 
surveyed. 

other improvements suggested were sanitation (8%), and 
campsites (7%). 

3% recommended to leave the park as is. 
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Why Choose Park: 
- the majority of campers (39%) chose to stay at MacLeod 
because it was convenient, which is consistent with the 
197 Ses urvely® 
- the second most popular reason was the good facilities 
and/or recreation opportunities (14%). 


Expenditures: 

- the average total expenditure within 40 kms of MacLeod was 
$107.98 which was slightly lower than the overall 
provincial average. 

- the majority of the expenditure was on fuel & trans- 
portation whereas almost every other park indicated most 
money was spent on food and drink. 


Market Area: 
- the main user groups were families and older couples. 
- 22% of the campers were from Central Ontario and 21% were 
from the North Central Region. 
-- 11% were from other parts of Canada excluding border 
provinces. 
- 10% indicated their permanent residence as border States. 


Marketing and Promotional Information: 

- 59% used the park as a stopover. 

- 83% were on vacation-type trip. 

- the park's convenience and facilities/recreation 
Opportunities should be promoted since these were reasons 
why people chose the park. 

- 83% were aware of park advertising. 

- 24% were influenced by the advertisements in their choice 
of park (compared to the average of other parks surveyed, 
those aware of advertisements was ‘8% higher). 

- 55% were aware of TV advertisements, 29% newspaper and 
magazine, and 20% radio. 

- there was an extremely low awareness of special events 
(5%), and only 9% (of that 5%) were influenced by special 
eventsito visit the park. 

- 56% would be encouraged by special events to visit in the 
future. 

- 30% of the users visited other facilities and attractions 
outside of the park including stores/restaurants (18%), 
town (18%); showers (15%); “Vaundry (12%) %and@theatres (32%). 
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Extent 


NAGAGAMISIS (1984) 


CAMPER 


there was a decrease in families (to 45%) and an increase 
wy coup ess Kt OF BOA 

age distribution was fairly constant; the 25-44 age group 
being most prevalent (38%). 

there were as many 45-64 year olds as 1-14. 

average party size was 3.4 persons. 


ot ase): 

37% were previous visitors which is the same as in 1978. 
93% visited the previous year (a 70% increase since 1978), 
and 97% camped. 

3% who visited the previous year were day visitors (and 
had now returned as campers). 

87% were on vacations and 9% on weekend trips. 

main destination use was predominant at 40% (up 6%), and 
24% used the park as a stopover. 

ave age length of stay in 1984 was 3.6 nights, up sirice 
1978, 

32% stayed at the park for only one night (a decrease 
Since: V2. ee 


Retivaitbes and Fachlities: 


13% felt recreation and interpretive programs were 
inadequate, and 31% felt they were adequate. 
participation cin piucnieking (367.), inmotorboatinge( 413 }.;. 
hiking (55%), viewing/photographing plants and animals 
(597), trelaxing a(37%). viewpoints: (41%), sand: displays 
(33%) had each increased at least 10% since 1978. 

as well as the above activities, sunbathing, swimming, 
walking/jogging, and fishing each had participation rates 
above 30%. 

Joe spent the most etiume relaxing, and i29% fishing. 


Camping Equipment Used: 


40% used tents and 19% used tent trailers as camping 
equipment. 


Recommended Improvements: 


the most recommended improvement to the park was in the 
area of campsites/electrical sites (15%). 


- 15% also recommended improvements to the showers and 12% 


tossanivation. 
7% suggested the park be left as is. 
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Why Choose Park: 


an equal percentage (16%), chose Nagagamisis because it 
was convenient and it was quiet, remote, and uncrowded. 
14% selected this park because of good 
facilities/recreation opportunities and 12% because of 
aquatic recreation (which was high compared to the 
provincial average of 4%). 


Expenditures: 


Market 


the total average expenditure within 40 kms of the park 
was $106.52, slightly lower than the average of the other 
parks surveyed. 

the main expenditure was on food and drink followed by 
fuel and transportation. 


Area: 

58% of the campers were from Ontario with 23% coming from 
Central Ontario and 17% from the Northern Region. 

border States made up 31% of the campers, worm GN is twice 
as many as other parks surveyed. 


Marketing and Promotional Information: 


Nagagamisis was a main destination for 40% of those 
surveyed and 37% said it was one of several destinations. 
the type of trip was mainly a vacation (87%), followed by 
a weekend trip (9%). 

the main overall reasons for enjoyment of the park were 
quiet/relaxing (22%), campsites (15%), fishing (15%), and 
natural setting (2%). 

73% were aware of park advertising and 30% of that 
percentage were influenced in their choice of park by the 
ads. 

69% were aware of TV ads, 45% of newspaper and magazines, 
and 31% of radio as. 

there was a very low awareness of special events (10%), 
and only 9% of those people were influenced by the special 
events to visit the: park. 

57% indicated that they would be encouraged by special 
avents tokvisit theipark inthe future. 

36% of users also visited other facilities and attractions 
outside of the park including stores/restaurants (22%), 
town/village (16%) and showers(10%). 
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NORTH BEACH (1984) 


DAY USE 


Users: 

- there was a decrease (11%) in families and an increase 
(43%) in couples. 

- groups or friends were substantial at 19%. 

- the 25-44 age group was most prevalent (39%) and had 
increased 34% since 1976, while the 1-14 and 15-24 groups 
had decreased. 

- those 45-64 had increased 38% and those over 65 had 
ImickeasedeSOZetowaccountal Ore 3tm0t tOLal Visitors. 

= average, party sizewin 1984 was 4.3. people. 

- parties of 2 were predominant at 25%. 


Extent of Use: 

- 81% were previous visitors to the park, 79% of these had 
visited the previous year giving the park a return rate 7% 
higher than average. 

- for 70% of respondents the park was a main destination, 
one of several! for 16% and a stopover for 13%. 

- length of stay was over 4 hours on average with only 5% 
staying less than one hour. 


Aciuvitwes: and. Usevof Facilities: 

- 34% felt that recreation and interpretive programs were 
adequate. 

- relaxing (80%) has showed the greatest increase since 
1976. 

- picnicking, sunbathing, swimming, walking, casual play and 
relaxing all had participation rates above 30%. 

= swimming (432); sunbathing 24%) ,.relvaxing (10%). rand 
picnicking (10%), were activities visitors spend the most 
time doing. 


Recommended Improvements: 
- 27% recommended improvements to the beach area. This had 
inereased S/Zsincee 1976. 
- others mentioned were concessions (18%) and picnic area 
(3%)... 


Why Choose Park: 
- the closeness of the park was the most agreed upon factor 
(42%). 
- other factors included convenient (8%), beach/swimming 
(8%), and past experience (7.6%). 


Expenditures: 
- the average total amount spent was $62.10. This was well 
below the average for the parks surveyed. 
=sover /2% of theevisitors spent less than $30.00, 
- the average visitors spent 41% of their total expenditures 
on, food and 24% on fuel -and transportation. 
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Area: 

more than 50% of the visitors were families and 20% each 
of couples and groups of friends. 

70% used the park as a main destination. 

48% stayed at their permanent address while using the park 
and 21% stayed with friends or relatives. 

89% were from the Eastern and Central Regions of Ontario. 


Marketing and Promotional Information: 


Park- 


70% were aware of park advertising and 12% were influenced 
by the advertisements in choosing North Beach. 

58% were aware of special events and 8% of these were 
influenced by the special events to visit the park. 

69% would be encouraged by special events to visit the 
park in the future. 

over 13% of the visitors went to attractions outside of 
the park. 

attractions mentioned included local attractions (25%), 
and) otner parks (17%). 


Specitic = i0pics: 


65% were satisfied with the level of enforcement and 
security. 

of those dissatisfied, too many regulations (55%), and 
noise control (18%) were the most agreed upon reasons. 
visitors agreed the washrooms (92%) and the picnic grounds 
(95%) were well-maintained. 

75% agreed the beach was well-maintained. 

only 7.5% of the visitors used the barbeques provided. 
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PANCAKE BAY (1984) 


DAT WSE 


families decreased slightly as did couples, while friends 
increased 32% to 13.7% and singles increased 22% to 5% of 
the Cota l wis tiors. 

almost 31% of all parties were composed of 4 individuals. 
While the most prominent group size in 1976 was 5 members. 


of Use: 

78% were previous visitors, an increase of 14% over 1976. 
over half of these had visited the previous year and over 
20% of these were campers. 

62% used the park as a main destination, 19% as one of 
several destinations and 19% as a stopover. 

average length of stay in 1984 was 5.2 hours which was 
almost average for those parks surveyed. 

in 1976, 22% stayed less than 3 hours and in 1984 only 10% 
did the same, 


Activities and Use of Facilities: 


of all respondents, only 9% felt that interpretive and 
recreation programs were inadequate and 31% felt they were 
adequate. Picnicking, swimming, and casual play all had 
hignhipartictpdation rates for day visitors. 

activities that visitors spent the most time doing were 
sunbathing (25%), relaxing (24%), and swimming (21%); 
participation rates for these activities as well as 
viewing/photographing plants and animals had increased 
Since 19/5, 


Recommended Improvements: 


a large number of the recommendations made in 1975 
received fewer visitors’ comments in 1984. These included 
Sanitation (reduced 60%), boat facilities, prcnic area: 
Noise control and trails had both been reduced to zero per 
cent. ; 

increases were seen in recommendations for beach, more 
recreational programs and interpretative programs. Other 
facilities and showers also showed large increases. 


Why Choose Park: 


the most agreed-upon reason for choosing the park (31%) 
was the good swimming facilities, with a much higher 
percentage than the comparative year (10% in 1975). Other 
reasons included the quiet and uncrowded atmosphere (11%) 
and the natural setting (7%). 

alsorsitqnia \eant: was that: JP of the visitors said the 
closeness to their residence was a factor and 16% made 
their choice based on past visits. 
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Cures: 

the average total expenditure within 40 kms of the park 
was $80.63 which was below average for the parks surveyed. 
more than 50% of the visitors surveyed spent less than 

o30 sO Daina ad. 

over 40% of expenditures was on food and drink and 15% on 
transportation. 


Area: 

approximately 80% of all visitors originated from the 
Northeastern and Central Regions of Ontario. 

almost 13% of day visitors originated from the United 
States compared to only, 12 iin lo 5. 

over 60% used the park as a main destination. 

the primary market was the young family as had also been 
shown in the 1975 data. 

the local market was important because 35% were staying at 
their permanent residence, and 14% with friends or 
relatives. 

provincial campgrounds (17%), hotels/motels (17%) and 
private campgrounds (5%) were used as accommodation while 
VaS.itiing, thie, wank. 


ng and Promotional Information: 

79% were aware of park advertising and 17% (of that 79%) 
were influenced by the ads in their choice of park. 
awareness of television advertisements was very high at 
74% (compared to the average 57%) for the parks surveyed, 
and 51% were aware of newspapers, 47% of magazines and 31% 
Of "radio. 

only 7% of day visitors were aware of special events 
compared to the average of 17% for the parks surveyed. 
Despite this, 71% indicated that they would be encouraged 
by special events to visit the park in the future. 

26% of the visitors went to attractions outside of the 
DiauiKxe | . 

these attractions included local atturactions.(232). —scores 
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PANCAKE BAY (1984) 
CAMPER 


Users: 
- families had decreased by 22% (to 43%) in 1984 while 
Soup ess increased 227. "(2 o1t4i2 ee 
.- the 25-44 age group was largest at 38%. 
- those 1-14 and 15-24 had decreased while those 45-64 and 
65+ had increased. i 
- there were twice as many campers over 45 as 15-24. 


Extent or Use: 

- 40% were previous visitors to the park (an increase of 33% 
over 1975), and 49% of these visited the previous year, a 
large majority of them camping (95%). 

- 82% were on vacation trips, a 26% increase since 1975 and 
12% on weekend trips (a 37% decrease since 1975). 

“ean used the Parkeas fa stopover rin 1984, "31% msi one of 
several destinations and 17% as a main destination. 

- average length of stay in 1984 was 1.6 nights while 66% 
stayed only 1 night and no respondents stayed more than 2 
weeks. 


Act ive ties andieuse: ’ofiar aici Wartiie'si: 

- participation in picnicking (38%), viewing/photographing 
plants and animals (42%), relaxing (83%), viewpoints 
(407), displays (18%) y%and staff sresentatijons u.142),. had 
all increased during the time period. 

- as well as the above activities, sunbathing, swimming, 
hiking, walking “and ssualy play each wad a participation 
rate above 30%. 

- relaxing and walking were the activities campers spent the 
most time doing. 


Camping Equipment Used: 
- 40% of the visitors used tents as their main piece of 
equipment and 17% used a tent trailer. 
- the most common second type of equipment used were tents 
and vans. 


Recommended Improvements: 
- 24% recommended improvements to sanitation, and 35% to 
showers. 
- 8% mentioned campsites, and only 2% recommended leaving 
the park as it was (an 11% decrease over 1975). 
- 7% felt recreation and interpretive programs were 
inadequate and 66% did not know. 


Why Choose Park: 
- the most agreed-upon reason was convenience (22%), as well 
as facilities and recreational opportunities. 
-salithough) receiving no response in 19/5, the park being 
quiet/uncrowded, influenced 10.6% of the respondents in 
1984, 


Expendi 


Market 


Marketi 


tures: 

the average total expenditure was $102.73 in 1984. This 
was below average for the parks surveyed. 

fuel and transportation (33%), and food and drink (33%), 
accounted for 2/3 of the total expenditures. 


Area: 

the target market continued to be young families, but 
couples and those over 45 also made up a significant 
proportion. 

38% of the visitors were from the Central and Northeastern 
Regions of Ontario. x 
54% of the visitors were from Ontario while 20.5% were 
from the border U.S.A. 

there was a decrease in the proportion of Ontario 
residents and an increasing proportion of residents of the 
UrtS% Als 


ng and Promotional Information: 

70% of the respondents were aware of park advertising and 
22% were influenced in their choice of park. 

66% were aware of television advertisements, 37% of 
newspapers, and 27% of radio. : 
only 12% were aware of special events (compared to the 
average for the parks surveyed of 22%). 

59% indicated that they would be encouraged by special 
events to visit the park in the future. 

39%: ‘of sthel visitors? tal soi wns ited fattractions outside of 
the park. 

attractions that were mentioned included stores/ 
restaurants (17%), town (13%), museum (15%), and other 
parks 7 01S) < 
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PINERY (1984) 
DAY USE 


User: 

- there was an increase in families to 59% since 1979 and a 
decrease in groups of friends. 

- couples visitation had increased slightly to 28%, which 
was 7% higher than the average for the parks surveyed. 

- the 25-44 age group remained largest at 38%, and the 1-14 
group represented 29% of the visitors. 

- the 15-24 age group decreased to 12% and the 45-64 group 
increased to 18%. 

- average party size was 4.3 persons. 


EXTENtoof Buses 

- 84% of the visitors had previously been to the park, 70% 
of those in the previous year. 

- 82% of the visitors used the park as a main destination in 
1984, compared to the average of 69% for the parks 
surveyed, 

- average length of stay was 5.5 hours in 1984, 


Activities and Use of Facilities: ‘ 

- 43% felt the recreation and interpretive programs were 
adequate (only 2% felt they were inadequate). 

= participation inphikingd (30%) ,ewalking/jogging: (51%), 
viewing or photographing plants and animals (30%), 
relaxing (79%), and visiting viewpoints (30%), had each 
increased significantly since 1979. 

- as well as the above activities, picnicking, sunbathing, 
Swimming, and casual play all had participation rates of 
at least 30%. 

- activities day visitors spent the most time doing were: 
swimming (32%), sunbathing (29%), and relaxing (15%). 


Recommended Improvements: 

- 24% recommended improvements to the beach/swimming area, 
which was a 19% increase since 1979. Other suggested 
improvements were: sanitation (10%), showers (11%), and 
the picnic area (10%). | 


Why Choose Park: 

- the two major reasons for choosing the Pinery were 
closeness to residence and past experience. 

= other minor reasons included: natural setting, 
recommended by friends, good facilities/recreationa] 
opportunities, and the beach/swimming. 

- these results were consistent with those from the 1979 
Survey. 


Expenditures: 
- day visitors total average expenditures within 40 kms of 
the park amounted to $32.84. 
- most of the expenditure was for food and drink followed by 
fuel and transportation. 


Market 


Marketi 


Park- 


126 


Area: 

the primary day visitor market was families, although 
couples were also important. 

there was almost twice as many day visitors over 45 as 
15-24 years of age. 
Southwestern and Central Regions accounted for 71% of day 
visitors, with 23% from the border States. 

the local market was important since 26% chose the park 
because it was "close to home", and 35% were staying at 
their permanent residence, with 12% at a friends or 
relatives. 

provincial campgrounds (13%), local hotels/motels (17%), 
and private campgrounds (7%) were used as accommodation 
while visiting the park. 


ng and Promotional Information: 

82% used the park as a main destination. 

71% of the visitors were aware of park advertising, mostly 
from the newspaper, television and magazine sources. Yet 
only 11% said it had influenced their: choice of park. 

29% of the visitors were aware of special events and 13% 
indicated that they had been influenced by them. 

63% indicated that special events would encourage them to 
ViSit@ein tne futures 

27% visited facilities and attractions outside of the park 
including local attractions (19%), town (32%), restaurants 
(13%), stores (8%), museum (5%), and theatre (5%). 


Speci ic Topless 


22% of visitors used the park in the winter for activities 
including cross-country skiing (61%), skating (33%), and 
toboganning (33%). 

94% agreed the signage system was satisfactory with 
suggestions for improvement including clearer instructions 
atetrattic circle (1129 .9signs) for beach™and store (11%) 
and more signs off main road -(11%). 

90% agreed publications were adequate while 80% of those 
disagreeing didn't get one. 

suggested improvements to publications included 
information on hiking trails and washrooms. 

44% disagreed to using credit cards while 25% were in 
favour of their use. 
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PINERY (1984) 


CAMPER 


there was an increase to 68% in families since 1979, with 
a decrease in groups of friends of 50% (to 5%). 

unlike most parks surveyed couples visitation had not 
increased. 

the only substantial change since 1979 in age distribution 
was a decrease of 40% in the 15-24 group (to 12%). 

the 25-44 age group remained largest and stable at 38% and 
the 1-14 group represented 37%. 

average party size was 4.0 persons, which was little 
changed from 1979. 


of Use: 

68% were previous visitors to the park in 1984, which was 
a decrease since 1979, 

of that 68% who had visited previously, 63% visited the 
previous year (an increase of 54% over 1979). 


- 14% of those who visited previously were day visitors and 


had returned as campers. 

weekend trips had decreased to 18% and vacation trips 
accounced for 79%, compared £0 64% in 19/79. 

as in 1979, the park was used predominately as a main 
destination (32%) or one of several destinations (16%). 
stopovers decreased to 1%. 

average length of stay had not changed since 1979 (5.0 
paugnts.). 

only 6% stayed one night, while 43% stayed 4-7 nights. 
the data on previous visitation indicated that the return 
rate was high (68% compared to the average for other parks 
surveyed of 49%). 


ACtivittes and Facilities: 


60% of those surveyed felt recreation and interpretive 
programs were adequate and only 4% felt they were 
inadequate. 

activities with the greatest participation rates were 
relaxing, walking, sunbathing, swimming, and casual play 
all with greater than 55% participation rates. 
participation in hiking, biking, viewing or photographing 
plants and animals, relaxing, visiting viewpoints, guided 
walks, staff recreation and staff presentations had 
tnereased at least 102 since. 1979, 

Campers spent the most time relaxing, swimming, and 
sunbathing according to the 1984 survey. Time spent 
swimming decreased compared to 1979. 

the main reason for enjoying the park was good swimming 
followed by the quiet/relaxing atmosphere and the 
campsites. 


Camping Equipment Used: 


39% of the campers used a tent trailor while 36% used a 
tent. 

31% used a second piece of equipment which in most cases 
was a tent. 

the use of tent trailors had increased 9%. 


Recommended Improvements: 
- the areas of most concern for campers was showers. 
- other recommended improvements were in the areas of 
Sanitation (14%), other facilities (10%), and 
campsites/electrical sites (8%). 


Why Enoo ss Park: 
major reasons for choosing the park were good facilities/ 
recreational opportunities, past experience, beach/ 
Swimming, close to residence, and recommended by friends. 
- in the 1979 survey, the main reason for choosing Pinery 
was the natural setting, but in 1984 this was a minor. 
reason. 


Expenditures: 

- campers total average expenditure within 40 kms of the 
park was $156.42 which was the highest of all other parks 
surveyed, 

- the majority of the total expenditure was food and drink 
followed by fuel and transportation. 


Market Area: 
- the primary users continued to be families. 
- 70% of the campers came from Ontario, predominantly the 
Central and Southwestern Regions. 
- porder Steves accounteds forse, 0 mathe conpernse 
- those percentages were consistent with those from the 1979 
survey. 


Marketing and Promotional Information: 

-.aS was the case in 1979, Pinery was predominantly a main 
destination among campers. 

- 77% of those surveyed were aware of advertising. 

- in the area of awareness by type of advertising, TV 
accounted for 64%, magazines and newspapers for 53% each, 
and radio,for 347%. 

- 48% of the campers were aware of special events and of 
these people, only 6% were influenced by special events. 

- 52% said special events would encourage them to visit. 

- 67% visited attraction outside of the park including town 
(47%), museum (15%), other parks (8%), stores (5%), and 
theatre (5%). 


Park-Specific Topics: 

- only 7.7% of visitors used the park in the winter where 
activities included cross-country skiing (68%), Skating 
(39%), and toboganning, (31%). 

- over 90% were satisfied with the signage system. 

- suggestions for improvement from those unsatisfied 
ing¢ludedscleag Tnstructi ons atatma ten] oc) cared cau 407) mand 
more signs off main road (10%). 

- 92% agreed publications were adequate and 36% of the 
unsatisfied did not receive one, 

- 44% favoured use of credit cards while 35% did not. 

- 94% agreed with noise control and 72% felt it had been 
effective. 
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POINT FARMS (1984) 


DAY USE 


there was a decrease in families to 49%, and an increase 
ine COUDVeS ato. 30 ue 

groups of friends decreased to 10%. 

all age groups decreased except the 45-64 group which 
increased to 19%, and the 65+ group which represented 5% 
Of day Visitors. 

the 25-44 age group was still the largest at 30%, and the 
t=14 group was at @27%. 

average partly si zeuwas 5.4 which "was “antincredase of 1.1 
oversthe 979efiaures? 


ofelse:: 

64% were previous visitors to the park, which was a 
decrease since 1979. 

of that 64% who visited previously, 73% visited last year 
(an increase over 1979). 

97% used the park as a main destination (compared to the 
average of other parks surveyed of 69%), and stopovers 
were particularily high (21%). 

average length of stay was 4.9 hours in 1984 (about 31% 
stayed under 4 ee while in 1979 about 46% stayed under 
4 hours). 


30% of day visitors who were at the park last year were 


campers, thus, a substantial number of previous campers are 
returning for day visits. 


Activities and Use of Facilities: 


only 1% felt the interpretive or recreation programs were 
inadequate, while 34% felt they were adequate, but 65% did 
not know. 

activities day visitors spent the most time doing were 
swimming, sunbathing, picnicking, and visiting viewpoints 
pacnTEkiInge( 75.2), swalkingyjoqging (58%), viewings 
photographing plants and animals (27%), playground (16%), 
relaxing (82%), and visiting viewpoints (19%) had each 
increased since 1979, 

as well as the above activities, swimming, and casual play 
had participation rates above 30%. 

sunbathing was the activity that 34% spent the most time 
donna, (comparedeto the provincia teavernagesotalo2).2 22% 
relaxed, 16% swam, and 12% picnicked. 


Recommended Improvements: 


11% recommended improvements to concessions, 11% to 
sanitation, 9% to showers, and 7% to each of beach/swim 
area, trails, more recreation programs, and park 
information (recommendations to the beach/swim area are 
downerrom=227-qnalo7 9). = 

9% suggested leaving the park as is. 


Market 
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Area: 

the primary day visitor market was families, although 
couples increased in importance. 

Southwestern and Central Ontario accounted for 84% of day 
users. 

5% were from border States. 

provincial campgrounds 17%, and local hotels/motels (14%) 
were used as accommodation by those visiting the park. 


Why Choose Park: 


Expendi 


Marketi 


there were several reasons people chose Point Farms 
including the fact it was close to their residence (27%), 
convenient (11%), they were visiting friends/relatives 
(13%), om They were curious and@it was@a first visit: (97). 
in 1979, the survey found the second most popular reason 
for selecting this park was the beach/swimming at 16%. In 
1984 this reason dropped to 8%. 


tures: 

the total average expenditure within 40 kms of the park 
was $84.04, slightly above the average of other surveyed 
parks. 

more money was spent on fuel and transportation than on 
food & drink. In 1979 just the opposite was found. 


ng and Promotional Information: 

71% were aware of parks advertising with 18% (of that 71%) 
influenced by .the*ads-im theirschoice of park. 

awareness of TV advertisements was high at 73% (compared 
to other parks surveyed with an average of De) as was 
newspapers (60%), and radio (41%). 

at 29% Point Farms was in the top 3 parks aupreyed in 
terms of day visitor awareness of special events, and a 
very high 26% (of that 29%) were influenced to visit. 

66% indicated that they would be influenced by special 
events ttovvis itginithestutures 

27% visited attractions outside of the park including town 
(12%), store’ (12%) seand miei =g0 bta( 82) s 


“Park-Specific Topies:: 


84% of the visitors felt that publications were adequate, 
all those disagreeing did not get one. 

32% favour the use of credit cards while 41% do not and 
27% have no opinion. 
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POINT FARMS (1984) 


CAMPER 


a decrease to 47% in family use with an increase to 42% in 
couples < 

the 25-44 age group was largest at 37% with 28% for 1-14 
years old, the 25-44 age group was more prevalent than in 
1979, while those under 14 were less prevalent. 

average party size in 1984 was 3.5. In 1979 the average 
Sizes 356 


of Use: 

43% were previous visitors to the park which was a 
decrease of 8% since 1979. But 65% (of that 43%) visited 
the previous year (a 34% increase over 1979), and 84% 
camped. 

although fewer were return visitors in 1984, those who had 
visited before were more likely to have visited the 
previous year. 

16% of those who visited last year were day visitors (and 
had now returned as campers). 

weekend trips were down to 25%, and vacation trips 
increased to 67%. 

46% used the park as a main destination with 33% as one of 
several destinations, and 20% as stopovers. 

the average length of stay decreased to 3.3 nights. 

35% stayed for one night only, which was an increase over 
T9739. 


Activities and™Usevof, Facilities: 


9% felt that interpretive and recreation programs were 
inadequate, and 45% felt they were adequate. 
participation in swimming (81%), viewing/photographing 
plants and animals (45%), playground (30%), relaxing 
(91%), visiting viewpoints (59%), and displays (38%) have 
each increased since 1979. 

as well as the above activities, picnicking, biking, 
walking/jogging, and casual play had participation rates 
above 30%. 

activities campers spent the most time doing were: 
relaxing (33%), sunbething (154), and swimming (12%). 


Camping Equipment Used: 


45% used tents (6% higher than the average of other parks 
surveyed) as a first piece of equipment. 


Recommended Improvements: 


the primary recommended improvement was in the area of 
showers (24%), followed by sanitation (16%) and other 
facilities (hon). 

3% felt the park should be left as it was. 

these figures were very similar to the findings in the 
1979 survey. 
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Why Choose Park: 


Expendi 


Market 


Marketi 


the main reason campers chose Point Farm was the quiet, 
remote, and uncrowded feature (20%) up from 5% in 1979. 
18% chose this park because it was close to their 
residence, as was the case in 1979. 


tures: 

the total average expenditure within 40 kms of Point Farms 
was $110.06. 

the majority of money spent was for food and drink 
followed by miscellaneous expenditures. 


Area: 

Southwestern and Central Regions accounted for 65% of 
Visitat on. 

border States (18%), and other U.S.A. (6%) both increased 
substantially in visitation in 1984. 


ng and Promotional Information: 

74% were aware of park advertising and 17% of these were 
influenced by this in their choice of parks. 

69% were aware of advertisements by television 50%, by 
newspapers and magazines, and 37% by radio. 

40% of campers were aware of special events and 6% were 
influenced by them to visit the park. 

61% indicated they would be encouraged by special events 
to visit’ in the Tuture. 

61% also visited other facilities and attractions outside 
of the park including town? (34%), museums: (12255 Fstores/ 
restaurants (8%), and golf (12%). 


Park=spectfictiopics; 


92% said the publications were adequate. 


- 42% agreed to use of credit cards while 27% disagreed. 
- there was 90% agreement with noise control and 78% found 
it effective. 
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RESTOULE (1984) 
DAY USE 


(comparison with a previous year not available) 


Users: 
- two-thirds of all users were families. Couples made up 
3h and Triends 15%. 
- the average party size was 3.9 with 29% being parties of 4 
and 27% being parties of 3. 
- the largest percentage of visitors were of the ages 1-14 
(3/2) "and 25544340 


Extent of Use: 

- over 50% of visitors had been to the park at least once 
before. 70% of those visited in the previous year and of 
those 29% were campers. 

- the average length of stay was 4.8 hours. 

- 50% of visitors stayed at their permanent address, 13% 
with friends and relatives and 13% at provincial 
campgrounds. 

- 61% used the park as a main destination. 


pPetivitives and Use: of Facilities: 
- participation rates were greater than 60% for picnicking, 
sunbathing, swimming and relaxing. 
- rates were lower than 10% for guided walks, historical 
displays, staff recreation and staff presentations. 
- 26% found the interpretive/recreational programs to be 
adequate while 72% do not know. 


Recommended Improvements: 
=78% felt that the park should be left as is. 
- recommended improvements included more recreational 
programs (22%) and showers (22%). 
-‘trails and other facilities both accounted for 38%. of the 
total. : 


Why Choose Park: 
- the park was chosen mainly for its closeness (45%) and by 
people visiting friends and relatives (16%). 
- 7% were influenced by past experience and 7% by the beach 
and swimming. 
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Expenditures: 
- the average total expenditure was $43.43 with 80% of the 
visitors spending less than $30.00. 
- the largest expenditure was on food and beverage followed 
by fuel and transportation.. 


Market Area: 
- over 97% of the visitors were from the Northeastern and 
Central Regions of Ontario. The other 3% were visitors 
from the U.S.A. 
- the primary market was young families (70%), with the 
groups of 65+ and 15-24 representing approximately 11% 
each. 


Marketing and Promotional Information: 

- 68% of the visitors were aware of advertising for the 
park; most of these by television and radio, but 94% 
indicated that this did not influence their choice of 
parks. 

- only 13% of the visitors were aware of special events and 
86% felt they were not influenced by them. 

- 64% indicated they would be influenced in the future by 
special events. : 

- 21% of the users visited other facilities and attractions. 
These included town, washrooms, stores and museum all with 

17% agreement. | 
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RESTOULE (1984) 


CAMPER 


there had been a decrease in the proportion of families 
from 66% to 58% and an increase in the proportion of 
couples (to 347). 

age distribution had remained fairly stable with a 
decrease in the ages 1-14 and an increase in the 45-64 
year olds. 

the 25-44 year age group remained the largest at 38%. 
average party size was 3.5 persons. 


of Use: 

20% were previous wisitors, wvermia thirde(36e)iin the last 
year. 

of those visiting in the previous year, over 96% had 
camped (an increase of 173% over 1977). 

there had been a decrease in weekend trips from 25% to 19% 
and ‘an “increase: in the use of the park on vacation trips 
Prom ofS itore/9%. 

68% used the park as a main destination, 28% as one of 
several destinations and 5% as a stopover, showing little 
change from 1977. 

average length of stay was 5.6 nights. This was the 
highest figure of all the parks surveyed. 

8% stayed only 1 night, compared to the average of 35%. 
20% stayed 8-14 nights which was very high compared to the 
average of 2% for the parks surveyed, 


ACtIvItcTes and Facilities: 


27%: of visitors felt that the interpretive and recreation 
programs were adequate. 

participation in viewing/photographing plants and animals 
(59%). playground (40%), ereliaxtng, (94%), and staff 
recreation (16%) had increased significantly since 1977. 
almost all activities had participation rates above 30%. 
participation in staff presentations decreased 64% since 
Poe SCO rans 

me) ani Ga3 0% a ehtis 
canoeing (10%), are 
doing. 


Gablos hy swimming (he% stand 
tivities campers spent the most time 


Camping Equipment Used: 


36% used tents, and 36% used tent-trailers as a first 
piece of equipment. 


Recommended Improvements: 


one of the items most recommended as an improvement to 
Restoule was showers (40%). 

other areas mentioned were interpretion (10%) and other 
fader tities 11 Veo. 

only c% surveyed indicated the park should be left as is. 


Why Choose Park: 


Expendi 


Market 


Marketi 


the main reason campers chose this park was past 
experience (15%). 

other reasons included quiet, remote, and uncrowded (12%), 
and good facilities/recreation opportunities (11%). 


Cures: 

the average total expenditure of campers within 40 kms of 
the park was $137.29. 

as was the case in most parks, the majority of the 
expenditure was for food and drink. 


Area: 

the target market continued to be young families, but 
couples were also important, as were those over 45 years 
of age. 

the 25-44 age group was predominant, and there were more 
campers over 45 than 15-24 year olds. 

92% of campers were Ontario residents, mostly from Central 
(57%), Northeastern (17%), and Southwestern Regions (11%). 
the total number of American campers accounted for only 
Sh. 


ng and Promotional Information: 

reasons people chose the park and areas to be promoted 
were quiet, relaxing, uncrowded park and recreation 
Opportunities. 

a large percentage (68%) used the park as a main 
destination and the majority (79%), were on vacation 
CRIDS. 

85% were aware of park advertising and 13% were influenced 
by the ads. 

TV ads reached 65% while 40% were aware of ads in 
newpapers and magazines and 32% of radio ads. 

26% were aware of special events but only 6% (of the 26%) 
were influenced to visit the park by special events. 

49% would be encouraged by special events to visit in the 
future. 

40% of visitors also went to attractions and facilities 
outside of the park including stores/restaurants (28%), 
museum/historical (17%), and town (16%). 
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SANDBAR LAKE (1984) 
DAY USE 


(comparison with a previous year not available) 


Users: 
- 49% of the visitors were families, 20% couples and 19% 
friends. 
- the average party size was 4.7 with the largest proportion 
(24%) being groups of four. 
- the age group 1-14 had the largest representation (32%), 
followed by 25-44 year olds (30%). 


Extent of Use: 

- 58% of the visitors had been to the park previously. Of 
those 82% had visited in the previous year and 27% had 
camped. 

- the average length of stay was 4 hours. 

- 40% of the visitors stayed at their permanent residence, 
20% at friends and relatives. 

- other accommodations included provincia] campgrounds 
(12%), and hotel/motel (14%). 

- the park was used generally as a stopover by 45% and as a 
main destination by 39%. 


Activatves and Use"ot Facilities: 

- activities that had high (over 50%) participation rates 
included: relaxing (76%), swimming (77%), sunbathing 
(682) .wandspicnickimd (63% )0 

- low participation rates occurred in canoeing, biking, 
guided walks, staff recreation and staff presentations. 

- the majority of the visitors' time was spent swimming 
(202). sunbathing (18%), and prenicking (18%). 


Recommended Improvements: 
- 6% said they would like the park left as is. 
- concessions and boat facilities were both recommended by 
12% for improvements. 
- other facilities mentioned were trails, more recreational 
programs, interpretation and showers. 
- 24% recommended other facilities. 


Why Choose Park: 
- the most agreed upon reasons for choosing the park were: 
closeness to residence (38%) and convenience (23%). 
- also included were recommended by friends (8%) and 
beach/swimming (8%). 
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Expenditures: 
- the average total expenditure was $90.95 which was below 
average for the parks surveyed. 
- 49% of the visitors spent less than $30.00. 
- the majority of expenditure was on fuel and transportation 
followed by food and drink, which is the opposite for most 
parks surveyed. 


Market Area: 
- visitors were mostly from the Northwestern and North 
Central Regions of Ontario. 
- 9% were from border provinces. 
- 16% were from the United States which was much higher than 
the average for the parks surveyed. 


Marketing and Promotional Information: 

- 73% of visitors were aware of park advertising, mostly by 
television, newspaper and magazine. 

- 77%, however, were not influenced by this advertising in 
their choice of parks. : 

- 64% were unaware of special events and 61% not influenced 
by them. 

- 72% agreed that special events would influence them in the 
future to visit the park. 

- 25% of the visitors went to SP Erec ta ons and facilities 

Outside of the park. 

- those, attractions, included restaurants (52) ;,: beach (15%); 
and washrooms (15%). . 

7 others mentioned were;...towns (8%,).8 locaj, attractions (8%). 
and. stores: (8%). 
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SANDBAR LAKE (1984) 


CAMPER 


45% of the parties visiting the park were families. This 
was a decrease of 8% from the 1976 survey. 

couples formed 40% of the camping parties (up 7% over 1976 
figures). 

the highest percentage of campers were in the 25-44 year 
old age group. 

the average party size in 1984 was 3.6. 


of Use: : 
26% were previous visitors which was a 15% increase since 
1976. 

of the 26%, those visiting in the previous year totalled 
ey a 

23% of those who visited the park the previous year were 
day visitors who returned to camp. This was higher than 
the average for other parks surveyed. 

the average length of stay was 2.1] nights, which was lower 
than the average of the other parks surveyed by 1.4 
rma nt s:, 

the vast majority of campers stayed for one night only. 


Retivities andivserof: Faci nities: 


relaxing was the most popular activity with a 84% 

pant! cipat ton. rate. 

going for a walk had the second highest participation rate 

at 74%, followed by swimming (51%). 

the activities campers spent the most time doing included 
ce (37% in Wwaltotima Poles ee eswinmind @( whey ycand fishing 
yl es)se 

3% felt recreation and interpretive programs were 
inadequate, 39% felt they were adequate, and 58% did not 
know. 

tents were used by 29% of the campers and tent-trailors by 
23% as a first piece of equipment. 


Recommended Improvements: 


the highest percentage of those surveyed (23%), 
recommended improvements to other facilities. 

12% recommended improvements to showers and 12% improve- 
ments to campsite/electrical sites. 

Sanitation improvements were recommended by 9% and the 
Same percentage felt the park should be left as is. 


Why Choose Park: 


the fact that the park was convenient was the reason 27% 
of the campers chose Sandbar Lake. 

15% selected the park because of good facilities/ 
recreation opportunities. 

the quiet, remote, uncrowded aspect was the reason 12% 
camped at this park. 


Expenditures: 


Market 


Marketi 


the average total expenditure within 40 kms of the park 
was $105.98, slightly lower than the average of other 
parks surveyed. 

the majority of money spent was for food and drink 
Followed) closely) ibytiftued %& ‘transportation 


Area: 

the target market continued to be young families followed 
by couples. 

repeat visitation was 23% below the average of all other 
parks surveyed. 

North Central and Central Regions accounted foe S038 Ot tne 
campers, 

52% were from Ontario, 14% from border States, 12% from 
"Other Canada. and 10% from: “Other tics. Ae" 


ng and Promotional Information: 

the park was used as a stopover by 56% of the campers. 

21% used the park as a main destination. 

a large percentage, (80%) of those surveyed, were on a 
vacation-type trip. 

the three main reasons people chose the park (convenience, 
facilities and recreation opportunities, and the quiet/ 
uncrowded aspect) should all be promoted. 

the campsites (17%), quiet/relaxing atmosphere (16%), the 
swimming/beach (12%) and the fact the park was clean (10%) 
were all reasons campers enjoyed themselves and should be 
promoted. 

68% were aware of park advertising and 27% were influenced 
by, (tive ads ithe ir fcholce tof, spank 2 

the majority (63%) were aware of TV ads, followed by 
magazines & newspaper ads (36%) and radio ads (28%). 

25% of the campers were aware of special events, and of 
that 25%, a good percentage (10%), were influenced to 
visit the park by the special events. 

64% said they would be encouraged by special events to 
visit the park an the future. 

27% visited attractions/facilities outside of the park 
including showers (20%), town (12%), stores/restaurants 
(9%).° fishing (5%), sand tgasimstation 866%): 
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SELKIRK (1984) 


DAY USE 


Users: 

- families remained the largest group type at 65%. 

- couples had decreased from 24% to 19%, while friends had 
increased from 9% to 12%. 

- the majority of visitors were in the age groups 1-14 (34%) 
and 25=440 379. 

- the relative distribution among age groups has remained 
constant. . 


Extent of Use: 

- 63% of visitors had used the park before, a slight 
increase over 1978. 

- of these, 72% were visitors last year, compared to only 
46% in 1978. 

- 84% used the park as a main destination, 12% as one of 
several destinations and 5% as a stopover. 

- the average length of stay was 6.4 hours, the highest 
figure of all the parks surveyed. 


Activities and Use of Facilities: 

- 91% felt that the interpretive and recreation programs 
were adequate. 

=sNLcnicking & relaxing Nad @ Pparttclpatron Fate oft O97, 
followed by sunbathing (72%), swimming (68%), and casual 
Dilave (oo ee 

- the activities visitors spent the most time doing 
included: picnicking (29%), relaxing, swimming, and 
sunbathing (all with 18%). 

- the percentage for picnicking (29%), was twice as high as 
the average of the other parks surveyed. 


Recommended Improvements: . 
- a large percentage (25%) of day visitors, recommended that 
showers be installed. . 
- other recommended improvements included sanitation (17%), 
beach/swimming area (17%) and more recreation programs 
(22.5 
- 6% felt the park should be left as is. 


Why Choose Park: 

- the highest percentage of day visitors surveyed chose 
Selkirk because itiwas close cto their residence (35%). 

- other reasons included visiting friends/relatives (10%), 
and the fact that they hadn't been to the park before, 
Pet CS VISTO eb) 

- in 1978, 7% chose the park because of the beach/swimming 
but no one responded this way in 1984, 
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Expenditures: 
- the average total expenditure within 40 kms of the park 


was $21.65, well below the average of other parks surveyed 
in 1984. In fact this was the lowest average given. 

the majority -of thesexpenditure was fom toodsand drink 
followed by fuel & transportation, as was the case in the 
1978 survey. 


Area: 

the primary day use market was young families. 

visitors from Ontario accounted for 94% of the users, with 
78% originating from the Central Region. 

border provinces and border States each accounted for 3%. 
the majority of visitors (41%), used their permanent 
residence for accommodation, while 21% stayed at 
provincial campgrounds and 10% at private campgrounds. 


Marketing and Promotional Information: 


the reasons people chose the park (closeness, visiting 

friends) are things that should be promoted. 

reasons for enjoyment of park visit included: quiet/ 
Lee (1.9%). natural settings Weimandethe clean] imess 
livzay 52 Pe 

64% of the visitors were aware of park advertising and of 

these visitors 24% were influenced by the ads in choice of 

Dake 

there was a high awareness of TV ads (71%), with 

newspapers (55%), and magazines (45%), following. 

a very small percentage were aware of special events (9%) 

and of that figure only 13% were influenced by special 

events. : 

76% indicated special events would encourage them to 

WilSalt. 

24% visited other facilities and attractions including 

local attractions. (25% ).wend Woicenicesites (252) 


Park-Specific Topics: 


88% of the visitors found the publications to be adequate, 
while those who disagreed did not get one. 

44% favoured the use of credit cards while 21% did not 
agree. 
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SELKIRK (1984) 


CAMPER 


Users: 

= party type had not changedssiqnaticantiy sinee 1978. 

- families represented the largest proportion (46%), 
followed by couples (39%). 

- there had been a slight decrease in those aged 1-14 to 
20%, and those aged 15-24 to 14%, while the 25-64 year- 
olds had increased. 

- average party size in 1984 was 2.8 persons. 


Extent of Use: 

- 56% of campers were previous visitors to the park, which 
was an increase of 11% since 1978. 

- most of those (86%) previous visitors, had been in the 
park the previous year, all of those had camped (an 
increase from 30% in 1978). 

- as in 1978, 46% were on vacation, and 54% were on weekend 
Cees . 

- 59% used the park as a main destination, 16% as one of 
several destinations and 24% as a stopover. 

- the average length of stay increased to 4.8 nights from 
Ee ogi LOT Oe 


Activities and, Use of Facilities: 

- 29% of visitors felt that interpretive/recreation programs 
were adequate. 

- participation in casual play (55%), viewing/photographing 
plants and animals (29%), playground (29%), viewpoints 
(872), * guaded' walkss (le%asestat furecreation= (132)4 start 
presentations (13%), and fishing (24%) all increased since 
Love 

- as well as the above activities, picnicking, sunbathing, 
Swimming, hiking, walking/jogging, and relaxing had 
participation rates above 30%. 

- relaxing and swimming were the activities that campers 
spent the most time doing. 


Camping Equipment Used: 
- use of travel trailers as a first piece of equipment was 
34% while tents were used by 26%. 


Recommended Improvements: 
- 37% of those surveyed recommended improvements in the area 
of showers (installation of showers). 
- sanitation improvements were recommended by 14%. 
- improvements to other facilities ranked third at 12% 
followed by more recreational programs at 11%. 


Why Choose Park: 
- the main reason campers chose Selkirk was the fact it was 
close to residence (28%). 
- other reasons people chose the park were convenience, past 
experience, natural setting, and quiet, remote, and 
uncrowded atmosphere, all with 9%. 


180 


Expenditures: 


within 40 kms of the park, the average of total 
expenditures was $88.72 which was quite a bit lower than 
the provincial average. 

the majority of expenditure was for food & drink followed 
by fuel and transportation. 


Area: 

the target area remained young families followed by 
couples. 

Central Ontario accounted for 62% of the Suze followed 
by the Southwestern Region with 17%. 

a total of 86% of the visitors were from Daeah Lok 10% were 
from border States, and 3% were from other U.S.A. 


Promotional Information: 

Selkirk was used by 59% as a main destination park. 

24% used the park as a stopover. 

54% of the campers were on a weekend-type trip. 

the quiet and relaxing atmosphere was the reason 32% 
enjoyed their stay. 

other reasons included campsites (12%), cleanliness (10%), 
and the friendly atmosphere (9%). 

84% of the campers were aware of advertising and of that 
percentage, 12% were influenced by the ads in their choice 
of park. 

75% were aware of TV ads, 53% were aware of ads in 
newpapers and magazines, and 28% were aware of radio ads. 
28% of the campers were aware of special events. 

of those who were aware of special events, 22% said they 
were influenced to visit by the events. This is the 
highest percentage of all parks surveyed. 

25% of visitors to the parks also visited other facilities 
and attractions in the area including a town (60%) 


Park=Spechit 1cleqopicss 


84% of visitors felt publications were adequate; all those 
disagreeing did not get one. 

34% favoured use of credit cards, 37% did not and 29% had 

NoPepin Vonks 

87% of visitors agreed with noise control and 66% found it 
effective. 


dadWVo 


JONI0O van von RpPRURD *AOIg 
JAY10 Iaps1og TayrzA0 Japslogy OTIBYUG 


NIOTMO 


z°91 S°6S 0°0 c°9H 86 BES 
Smeal 7° 6S OS aie bye £38" 
Joao yRdaAagysaq UTRH I310 UOT}PBORA puasyaoK 
-104sS JO 9UQC 


WWd AMD dIML 
40 TOU AO Tdkd 


Beeenrs. ETL 0°Or 0°04 6°8¢ 
BESTS See 0°6 O-7S Por ae 


*y10dsuRiy, 
pur Tany 


$e 1OaAVy snoouR qQUOLIUTeY yutig 
TRIOL  -TTe9STti -1aqyuq pur poog 


wvd dO WH OW NIWMLIA (Seanztpuadxa 
aR1BAB TP}OF JO SAMALIGNAAXA 


leh OOO OL oa Ge Ve SEL OF BY fy" 


athe Peo A PSS 6 -O°SIMG O50 | 


AZIS ALYWd 


I8T 


WALIATHS 


Caio 0°O OF Oi Tate — > 0 
VO OCSo SS Ost 0°0 


SU 250s 0 0°O 


159M Tp udo utnb 4seq aor “j7ueD Beteyp) 
—yynog -yueQ -3sRy -uUud Ty YOY -UVAO}] =140} 


NOTOOMT SOU NeW AG NTOLYO 


at) 0°O00T eee | Ae eke! oe 7° 9S year 
G°OL a 6¢ 7GGO Diets £°SS Lay BL6T 
ON ON Sd 


SaA Sox Se 


HVAX SVT 
NI dads Wo 


UVAK 
LS GLISTA 


WHWVd OL 
DLISTA SNOTAdd 


AHVd 


- NOILNAIYLSIA FOV 


Spuatigl dnoay 


AdMVd AO AdAd 


LEGG Le GT. 
MOUY 
1 i uoq 


0°0 Lee ae OF O70N 6 91S OF 
@-S1--€*6S 


43110 SYUTOY ABTd OTUDTY dvoUuRnyD ayy ay zeq ATeM ysta wUTAG XPTAY 
MOTA Tense) -uns 


TY ANTE GSON GNIdS ALTATLOV 


CUE cvtl 
Po ee 8g | Gat 
JANIH UST *quasalg ay : SHTPM 
JIBIS JIBIS poptny 
(L,NOD) NOYLWdIOILNVd SAILIAILOV 


L266, SS 01<8"° 9€ £2S 
OF TT 67 Ueda Cr eG 


XT TAY punow? O10" ; JOP ay ayty s0uRg 7R0q UTA ayyRq OTUDT 
-ketd [MATA TRNSBY /XTBA -104O!N"W -uns 


NOTWdLOLIV¥d SALLTALLOV 


YaAdNVO - WaIN1dS 


COC Oe 6 ol 9 Sq 1561 


B°Cl tL Lee 


Jaudyo $109asu] *-~ouqUO) su, fay Soyts spunoJsy SUOL 
Joy Aesuds jeutuy /sao4 -dine) uPpaly -SSaIN0) 


(L,NOO) SLNAWSAONdWI GHYCNAWWOOdYN 


E38) rai i 
SLUDIN) AVLS FO MLONTT 


G*Le G*cl Tye O50 Oige ce eto 0°0 ule Lar 0°0 0°0| 7861 


SIIMOUS SOTII TORY uOT3RY TOdqUND UOT PRU < SUIPINOL Simmer -ORg WTAS Rady 
123410 -tueg aston -1OJUT edaaquy, *oan arojy qROG /yoragq DCU TT 


SUNANTAOUdWI CAIGNAWWOOdY 


Rutust4 smuusen SIT Sota? yoreq  SUTTTeS AxTH “Bq uBeTQ  JuTI19S XPTOM 
ies veal) I =PTTA -TpoRd [TMS Jgour) /ATeM JazeM TRINYBH /.aTM 


DISIA ONIXOCNA YOd NOSVAY 


DUO} uvA Jeadue9 JOT UR, Tome le 
IOYOW yonsy, [aaRsy, quay 


SUO TT 
104014 


Jadue) 


Hons y, 


Tetted,  tatreay 
TaaPsy quay, 


AISA GNAWdIIAN IO AdAd ANOS 


aaSn GNAWdINDA AO AdAd 


Yadwvd - WaINT4s 


est 


Ree OSL Vays O2GimmOl Ge 


OFOTIUG QUTZP ? T wy 


SUPLI, <9R: -SAAN 
i ; Wed LO MATS ENO 


AO ANWAV ONISIDYTACY AO AdAds SNOT OVA InLY LISTA 


0° 9€ OSG al ee COL Soll 2 C.aG 


So} 


LIST 
TAA FOVYNOONT SBLMTAA TWIOddS SUNTAT TWLOTdS 
SONTAG TWIOMdS MO SONANTANT JO AYUVAV 


*AOLd PpaepmotoUun 
Jajeatd / aT) 


¢°Z8 


O'} 


G° 21 


Soh 


ON 


MWd AO FOIOHO 
AONANTANT SAV 


Sav_dO AYNWAV 13u190..»—- HB 


GiNOO) MYVd ONISOOHO YOd NOSVAY 


[array 
C19 


Sa ee Leena) ey; 
68 een? LoS. 


*quoddg *2ay *J94 HU LUM LAS 1d9y [| Lar Rutaqay *sa0dxq  4Sota UT spustlg pepua quat 
zs /SAlyL{Lor4 JItqenby /yoeaqes /uea[) jPuniey qsvg Tviauay FuUTYTSTA UNIO DA} -USAUOD 


WVd ONTSOOHO HOd NOSVAY 


vsl 


SIBBALD POINT (1984) 


DAY USE 


Users: 

- families decreased 8% from 1974 to 1979 and then increased 
13% until 1984. 

- couples remained stable between 1974 and 1979 (at 22%) but 
Petty sto bos. ine o 4. 

="groups of friends increased steadily from’ 16% in 1974 to 
eV, in 1988" 

- the 25-44 age group represented 36% of day visitors in 
1984, which is a slight increase over 1974, 

- those 45-64 decreased from 23% since 1974 (to 11%). 

- those 15-24 decreased 24% in 1974 to 21% in 1984. 

- average party size was 5.2 persons. 


Extent (oT Wse% 

- 7% were previous visitors to the park, 78% of these 
visited the previous year and 16% were campers. 

- 88% of the visitors used the park as a main destination, 
as compared to the average for the parks surveyed of 69%. 

=vaverage length of stay-was 6,3 hours." 67%" of =the visitors 
stayed more than 6 hours compared to only 37% in 1974, 

- the return rate was 5% higher than the average for the 
parks surveyed, 


Activities and Use of Facilities: 

-- 37% felt interpretive and recreation programs were 
adequate. . 

—odrcicipation in picnicking (83%), swimming (922). 
playground (29%), and relaxing (81%), had each increased 
sidanificantl y<stnce 1979. 

- the above activities and sunbathing had participation 
rates above 30% in 1984, 

- activities day visitors spent the most time doing were: 
swimming (34%), picnicking 417%), relaxing (17%) “and 
sunbathing (15%). 


Recommended Improvements: 
- 19% recommended sanitation, (an increase of 156% since 
1974), and 8% more recreational programs, (an increase of 
1OS% since: 19790. 
- other recommended improvements were beach/swimming (13%), 
picnic area (8%) and showers (17%). 


Why Choose Park: 
- closeness was an important factor, (41%), as was 
facilities, and recreation opportunties (10%). The beach 
also proved Significant (82). 


Expenditures: 
- the average day visitor spent $60.48 which was substan- 
tially lower than the average for those parks surveyed. 
The majority (40.7% and 38.1%) was spent on food and 
transportation respectively. 


Market 


Marketi 


186 


Area: 

the primary market was young families, but groups of 
friends also dominated. 

compared to the average, there were more 15-24 year olds 
and fewer visitors over the age of 45. 

95% of the visitors were from the Central Region of 
Ontario. 

the local market was important because 29% were staying at 
their permanent residence, with 13% at a friends or 
relatives. . 


ng and Promotional Information: 

provincial campgrounds (29%), hotels (6%), and private 
campgrounds (5%), were used as accommodation while 
VISTCingiene, park. 

66% were aware of park advertising and 15% were influenced 
by the advertisements. 

only 8% were aware of special events and only 9% were 
influenced by them. 

68% indicated that they would be encouraged by special 
events to visit in the future. 

89% used the park as a main destination. 

29% indicated they stayed at their permanent residence 
while using the park. 

19% of the vVisitorstalso visitedetacnlituresand 
attractions outside of the park. Those mentioned most 
often included washrooms (19%) and restaurants, stores and 
beach all having a 7% response. 
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Users: 


SIBBALD POINT (1984) 


CAMPER 


in 1984, families were in a slightly greater proportion 
than in 1975, but represented a decrease from 1979. 
couples had increased steadily to 28% from 25% in 1975. 
groups of friends represented 23% of all parties in 1975, 
Tee in) WO79F and ox Vn) 984. 

the 25-44 age group had increased 24% since 1975 to 37% of 
the total visitors. 

those 15-24 decreased 40% to 24% in 1984. 

those 45-64 increased 127% from 1975 to 1979 and had 
remained stable. 


of Use: 

73% were previous visitors to the park which was a 7% 
increase over 1979. 

of that 73% who had visited before, 72% visited the 
previous year, the majority of those were campers. 

weekend trips had decreased since 1975. 

vacations trips had increased: fromi197 5°to 1979 by 138% and 
now have decreased to 38% of total visitors. 

80% used the park as a main destination which was similar 
to other years. 

for 17%, the park was one of several destinations, an 
increase from 1975, and only 2% used the park as a 
stopover. 

the return rate was 73% for Sibbald Point. compared to the 
average of 49% for the other parks surveyed. 


Aetivitices: and Use of Facilities: 


over 1/3 of all respondents felt that the interpretation 
and recreation programs were adequate. 

participation in swimming (93%), biking (19%), relaxing 
(962)\-wiewpoints (42%), displays? (88%), and fashing had 
increased since 1975. 

as well as the above activities, picnicking, sunbathing, 
hiking, walking, and viewing and photographing plants and 
animals each had participation rates above 30% in 1984. 
relaxing (29%), swimming (26%), and sunbathing (14%), were 
activities campers spent the most time doing. 


Camping Equipment Used: 


56% used tents as a first piece of equipment (a 27% 
increase since 1979). The tent trailer and van were also 
commonly used. The use of travel trailers had decreased 
45% from 1979 to 1984. 
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Recommended Improvements: 


32% recommended improvements to the showers in 1984 (a 
106% increase from 1979). 

19% mentioned sanitation (a 31% increase from 1979). 

9% mentioned more recreation programs (an increase of 123% 
f roms 1979) . 


Why Choose Park: 


Expendi 


Market 


Marketi 


approximately (46%) of the respondents chose closeness as 
being a consideration. 

facilities and recreation activities was also a consid- 
eration with 11% responding. 


tures: 

the average total expenditure was $143.44. This was 
Slightly above the average for those parks surveyed. 
over 47% of this total was spent on food and beverages 
while fuel and transportation accounted for 21%. 


Area: 

the target market remained young families, most of which 
represented previous visitors. 

Central Region accounted for 83% of campers. 

a total of 91% were from Ontario with ?ifrom ‘the U.S.A., 
with increases occurring in American visitors. 

46% of respondents chose the park because it was close, 
compared to the average of 10%, meaning the local market 
is important. 


ng and Promotional Information: 

73% were aware of park advertising and 16% were influenced 
by the advertisements in their choice of park. 

50% were aware of television advertisements, 31% of 
newspaper and magazines, and 24% of radio. 

49% indicated that they would be encouraged by special 
events to visit the park inthe furune, 

34% of respondents were aware of special events. 

10% were influenced by the events to visit the park. 

over 50% of the campers visited attractions and facilities 
outside of the park. Those mentioned most often included: 
stores/restaurants (29%), town (10%) and theatre (8%). 
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